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Je kan genieten van een test van je 
ball-striking-vermogen, je strategische 
intelligentie of je mentale veerkracht ... 
maar een dag op de golfbaan is ook en 
vooral bedoeld om gewoonweg leuk 
te zijn. Er gaat niets boven een partijtje 
golf op een baan waar je gewoon niet 
wilt dat de ronde eindigt – of dat nu 
komt door de locatie, de gevarieerde 
landschappen of de opwindende 
holes. Op de volgende pagina’s 
hebben we een lijstje samengesteld 
van enkele van de leukste golfbanen 
die we in Europa hebben gespeeld. 

V O O R  L I G G I N G

1. Bro Hof Slot
S T O C K H O L M ,  Z W E D E N   

Locaties worden zelden 
spectaculairder en betoverender. Bro 
Hof ligt naast het Mälarmeer, een 
grote fjord aan de rand van Stockholm. 

afsluitende korte dogleg par 4 aan 
de rand van het meer zorgt voor het 
orgelpunt.

De golfbaan van Bro Hof’s Stadium 
is misschien niet geschikt voor 
golfpuristen, maar je wilt niet dat de 
ronde eindigt.
De hoogtepunten: oogverblindend 
wit zand en azuurblauwe meren, 
sprankelende par-3’s en par-5’s.

V O O R  Z E E Z I C H T

2. Thracian Cliffs
K A V A R N A ,  B U L G A R I J E   

Een ronde golfen bij de Thracian 
Cliffs is een aanval op je visuele 
zintuigen. De baan is aangelegd op 
de rand van een klif op een smal 
schiereiland op het meest zuidelijke 
puntje van Kaap Kaliakra. Gary Player 
en zijn ontwerpteam gebruikten elke 
architecturale truc die bestaat om 

Op een late zomer- of herfstdag, 
wanneer de zonnestralen weerkaatsen 
op het turquoise gekleurde water, zou 
je makkelijk kunnen geloven dat je op 
de Malediven of de Caraïben bent. 

Bro Hof is een stevige, 
meedogenloze test. Dat klinkt niet 
bepaald als ‘leuk’, maar toch zijn 
de fairways genereus. De rough is 
minimaal als je vanaf de juiste tees 
speelt. Ja, er zijn bomen – heel veel 
zelfs – maar ze staan bijna altijd op 
een comfortabele afstand van de 
speelruimtes. Het zand is helder en 
de greens zijn zo groot en golvend dat 
putten een spel in het spel wordt.

Het prachtige Mälarmeer flankeert 
vele holes. Het meest prominent is 
dat op hole 15, een ‘do-or-die’ par 
5 die het meer ‘omhelst’ van tee tot 
green. De 16de hole is een par 3 naar 
een oneindige green langs het water. 
Hole 17 speel je naar een green op een 
klein eilandje, dat alleen via een smal 
pad met het land is verbonden. Een 
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Hot off 
the press
Mindful millionaire: play your cards right
Spirituality is not only for yogis, Buddhists and New Agers. This is the message that 
Steffy Roos de Maine wants to convey to the world. Using various spiritual tools, she 
teaches entrepreneurs and professionals the importance of mindfulness. As the 
CEO and owner of several companies, she’s a mindful millionaire herself. With Tarot 
cards and a Chanel handbag under her arm, she makes the connection between the 
spiritual and the commercial world. 

In fulfilling this vision, she has written a book, produced a podcast and developed 
the ‘Mindful & Millionaire’ deck of cards. The 44 cards are a tool for self-reflection 
and are intended to give the user insight into the field of business. Those interested 
in affirmations, career growth and spirituality will find something to their liking 
in the box of insightful cards for business and career development. The beautiful 
drawings by Irene Izquierdo are the icing on the cake.

Mindful & Miljonair, Du Maine Capital, Amsterdam, 90 x 130 mm, 104 p, 
Maco semi-matt HV white 135 g

Moi Je: drawings full of humour
The book Moi Je by Aude Picault is a beautiful object. The format and colour of the book immediately attract your attention, but it is the 
illustrations and the recognisable situations they depict that make the autobiography a success. In it, Picault tells her story: the life of a girl 
who likes to drink, seduce boys ... and play trombone in a brass band. Her light-hearted tone and humorous approach are certain to charm 
anyone who picks up this book. So it’s no surprise that Moi Je is headed for its third edition already. To mark this occasion, Picault has 
completely redrawn the illustrations in pen and the results are well worth the endeavour!

Moi Je, Dargaud, Paris, 120 x 170 mm, 328 p, Munken print white 1.5
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Led Zeppelin Vinyl:              
record lovers rejoice
With hits like Stairway to Heaven and Whole Lotta Love, Led 
Zeppelin is a band that needs no introduction. Over the years, 
the English rock band has remained a household name. And 
so it may surprise you to know that during their twelve-year 
career, they released just eight studio albums and no singles at 
all. And yet now there are over 1,000 singles and 2,000 albums                
on the market. 

The beautiful book Led Zeppelin Vinyl lists the most unique, 
interesting and inspiring editions. Photographer Ross Halfin 
single-handedly captured all the covers, labels and records 
featured in the book. From handmade works of art to explicit 
photography and iconic images that everyone will recognise, 
the result is a colourful collection that will always remain a joy 
to flick through. A real must-have for fans!

Led Zeppelin Vinyl, Rare Art Press, London, 300 x 300 mm, 216 p, 
Magno matt 170 g

The incredible adventures of 
Jacques Vermeire
Jacques Vermeire celebrated his seventieth birthday this year 
and he’s not one to let such an occasion go unmarked. He saw 
it as an excellent opportunity to introduce the new theatre 
show 70+ together with his two children, Julie and Maxime. And 
to further mark the occasion, he has dusted off his old series          
of comics.

His comic strip was originally launched in 1993, while the seventh 
and final volume saw the light of day in 1995. Now they are all 
back in a brand-new edition. The seven hardcover comic books 
are brought together in a deluxe box set and are even hand-
numbered and signed by the man himself. The result is a gem of 
a publication, if we may say so ourselves.

De ongelooflijke belevenissen van Jacques Vermeire,  
Groep 24, Bruges, 210 x 297 mm, 32 p, Offset white 120 g
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With a history dating back to 1875, Stockmans is one of 
the oldest printers and publishers in Belgium. Since its 

inception, the company has striven to strike a harmonious 
balance between work and beauty. This philosophy 

was nicely incorporated in its old logo and watermark: 
a ship forging ahead into a graphical world, bearing a 

flapping banner that reads ‘Perseverentia’. The logo and 
watermark may have changed, but Stockmans remains 

true to its old company values: the pursuit of excellence 
within the niche market of calendars and art books.
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focused on calendars and art books. 
A niche area in printed matter, to 
be sure. But it is a choice that gives 
the company the opportunity to 
further its sustainable development 
and to provide specific customers 
with added and differentiating value 
within a larger group structure.”

“Stockmans’ roots are deeply 
anchored in the past”, managing 
director Bruno Devos tells us. 
“Stockmans was founded in 1875 as 
‘VOF Stockmans (E.) et Moerinckx’ and 
has continued to evolve over time 
from ‘Etablissements E. Stockmans 
& Co Société Anonyme’ to ‘Stockmans 
Calendars nv’. It’s been quite a journey. 
And a beautiful, historical story within 
Belgium’s graphic arts sector. So, yes, 
the company has reinvented itself a 
few times during its existence, under 
the guiding hand of different families, 
but always with the philosophy of a 
family business. Today Stockmans 
is part of the leading Graphius/
Antilope De Bie group and is entirely 

With the ever-increasing digitisation 
of the world, calendars are already 
starting to seem like relics from a 
not-so-distant past. How relevant 
are calendars today, at a time when 
we work online and plan our lives 
through our smartphone apps?
“A few years ago, things were indeed 
not looking so promising. The 
evolution of 360° marketing and 
digital calendars seemed to pose a 
serious threat to the calendar and 
diary market. There was a period 
when both were relegated to the 
status of disposable products or 
commodities. A calendar or diary in 
these digital times? People turned 
up their noses up at the idea. Today 
we are seeing a countermovement, 
however: there is a desire to write 
more and spend time away from 
the digital sphere. Perhaps it is 
somewhat of an antidote to the 
dominant force of everything going 
online. People are opening up again 
to the idea of slowing down, to a 
more physical, long-lasting approach, 
something less ephemeral. Calendars 
remain practical and aesthetic tools 
with which a business can effectively 
communicate with their customers 
all year long. They are part of the 
evolution of ‘slow printing’, where 
products have to last longer. You 

can already see this development 
happening with art books, which 
are themselves art objects and are 
increasingly becoming part and 
parcel of the artist’s practice. Slow 
printing and slow publishing are 
no longer buzzwords. Calendars 
are evolving more and more as 
carriers of information that put your 
company in the spotlight for a year.”

So there’s a renewed appreciation 
for calendars and art books? 
“Absolutely! I see more and more 
crossovers turning calendars into 
collectors’ items. For a few years now 
we have been making art calendars 
with a number of built-in tricks that 
allow the calendar to be reused or 
given a longer life as an art object.”

The calendar gene

It’s clear from the Stockmans 
website that you have all inherited 
the calendar gene. Care to 
explain how that came about? 
“Haha, yes, indeed. To understand 
that, we have to go back 30 years 
in our history. There were two main 
influences that would lead us to 
inherit the ‘calendar gene’. Firstly, in 
the 1980s and 90s, the calendar and 
the annual report were a company’s 
most important graphic showpieces, 
especially for listed companies. And 
we responded to this in what we do. 
Paper mills, prepress companies, 
printers and binderies all wanted 
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publication that immediately 
catches the eye is your 
project based on Albrecht 
Dürer’s Rhinoceros (1515). 
“Yes, a great project that 
demonstrates our drive for 
excellence. Projects like this also 
allow us to explore new ways to use 
our machines within the context 
of the art book market. Call it our 
playground, an area in which we 
can really have fun trying things 
out. Wouter Soudan was the person 
behind the publication Rhinocerus 
(1515). As a scientist and digital 
specialist, he worked to reconstruct 
Albrecht Dürer’s woodcut from 
1515. It is a wonderful story in which 
facts, fiction and imagination are 
united by technology: the traditional 
woodcut meets the finest raster 
and printing technology. I am a big 
fan of the Plantin-Moretus Museum 
in Antwerp and every time I visit 
the museum, I am inspired and 
overcome by the display of printing 
and publishing traditions throughout 
history. And that resonates nicely 
with my great interest in the digital 
world in which we live and work 
today. Flanders has a fantastic 
history in that respect, from Plantijn 

and graphic applications. We also 
need to show the new generation of 
digital-native marketing managers 
that tangible and durable printed 
communication is a valuable part of 
the marketing mix today and that it 
will continue to be in the future.”

You have never lagged behind as a 
company. In 2013 Stockmans was 
already producing augmented-reality 
calendars. That was eight years 
ago. What is the situation today? 
“A lot has changed in a short 
time. AR really took off, especially 
in the gaming industry. The 
expectations for AR applications have 
been raised such that it has become 
financially almost impossible to make 
a calendar that is perceived as ‘sexy’ 
for a now spoilt AR audience. The 
applications of augmented reality 
for calendars are more limited today 
than they were in the past. For the 
time being, the calendar is becoming 
more traditional in its applications.”

An artistic behemoth

In addition to beautifully designed 
calendars, Stockmans also 
specialises in art books. One 

their annual calendars to stand out. 
They utilised the latest technological 
developments and printing 
techniques, combined with the most 
recent luxury papers, and packaged 
it all in a way that emanated art, 
beauty and the pursuit of excellence 
in craftsmanship. The second 
influence aligns perfectly with this, 
namely the pleasure of making 
something beautiful and valuable 
that speaks to the spirit of the time, 
the zeitgeist. In the years 1999-2009, 
we made beautiful art calendars 
under the banner of visionfragments.
be. In collaboration with Franky 
Claeys, we made three-dimensional 
objects that beautifully combined 
fashion, photography and art. 

“We won a number of awards with 
this approach. The last time we won 
a competition was in 2018, for a 
concept we developed with graphic 
designer and artist Annelies Vanoost. 
I think it’s a pity that this ‘show & tell’ 
approach is disappearing, because as 
ambassadors of typography, graphic 
design, paper, ink, bustling printing 
presses and beautiful binding, we live 
to create objects that convince our 
customers of the value of printing 
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created, the development of the 
artist themselves. I try to take into 
account the stage the artist is in, 
but I want to rest assured that every 
publication will retain its relevance 
for the public and the artist, even 
twenty years after its publication. 
Only then am I satisfied that we have 
a nice project and only then can I be 
confident we will get an excellent 
end result. Through the production 
of contemporary art publications, 
I feel we are also paving the way for 
the cultural heritage of tomorrow.”

“It must have value as an object and 
it must reflect the practice of the 
artist as closely as possible. I have 
the privilege of working with living 
artists every day. Each publication 
is created in dialogue with the 
artist. As an art book curator, 
it is my role and responsibility 
to oversee the whole creative 
process: listening, understanding, 
translating my findings into a book 
object, taking into account the 
technological possibilities. Many 
artists sometimes fear the art book 
because it is rather definitive and 
long-lasting. This is usually at odds 
with the phase in which the art was 

up to the present day, with innovative 
companies like Cartamundi, for 
example, who set a high bar.”

In the last edition of Graphius 
Magazine, the director of Ghent’s 
Museum of Fine Art, Manfred Sellink, 
shared his great love for art books 
and the craft of making them. What 
makes a great art book in your view?    
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Forests forever
This leads us to myth number one: 
that paper production is responsible 
for forest loss. This is completely 
untrue. On the contrary: in Europe more 
trees are planted than the number 
that are felled for paper production. 
Over the past 35 years, the forested 
area of Europe has increased by 
a size equivalent to the whole of 
Denmark. We gained 44,000 km2 between 
2005 and 2015 alone – that’s an average 
of 1,500 football fields a day (based on 
figures from the Food and Agriculture 
Organization of the United Nations). 
According to CEPI (the Confederation 
of European Paper Industries), there 
is currently 30% more forested area 
in Europe than there was in 1950.

First, a few factoids. Did you know 
trees are not the main raw material 
in the making of new paper? At 
least 75% is accounted for by old 
paper. The remaining 25% comes 
from soft- and hardwood from 
production forests and plantations 
across Scandinavia, Southwest 
Europe and North America. The 
trunks head off to the furniture 
industry; it is the leftover wood 
(shavings and saw mill scrap) that 
ends up as paper. Hardly anything 
goes to waste in the forestry 
industry. In contrast with natural 
gas or oil, which cannot be reused, 
when you fell a tree you can replace 
it with another. In this sense, 
production forests are sustainable.

Ripping up

The times, they are 
a‑changin’. A striking trend 
is the increasing demand 
for recycled paper in 
print projects. Some still 
regard recycled paper with 
suspicion, associating 
it with lesser‑quality 
printing. Well, we’re here 
to banish this idea back 
to the realm of fables and 
legends, along with any 
other myths casting a 
shadow on recycled paper. 

Paper is one of the most  
recycled products in the world.

 
mythsrecycled paper
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Is a replanted forest really a forest?
For the preservation of biodiversity 
alone, we agree that we need natural 
forests. Such forests have nothing 
to do with the paper industry, 
however. To produce paper we are 
dependent on properly managed 
forests that take the pressure 
off natural forests while offering 
recreation, a habitat for animals and 
a means to combat soil erosion and 
contribute to rural development.

Recycled is sustainable
You might have heard people say 
that print and paper are damaging 
to the environment. Not true! 
Paper is one of the most recycled 
products in the world. In Europe 
an impressive 73% of paper is 
recycled (CEPI figures, 2017).

In 2015 new research from Germany 
showed that a paper mix for 
corrugated cardboard – 40% Testliner, 
40% Wellenstoff and 20% Kraftliner 
(new paper fibres) – had only lost 
between 5 and 12% of its strength 
after 25 rounds of recycling. This flies 
in the face of what had been believed 
up until then, i.e. that you could only 
recycle paper four to seven times.

And let’s not forget that electronic 
communication is not necessarily 
more environmentally friendly than 
print. You would think that by not 
printing an email you’ve avoided 
harming nature, but the story is 
a little more nuanced than that: 
send 20 emails a day for a year and 
the impact on the environment is 
equivalent to driving 1,000 km by 
car (source: energiegids.be).

One ton of paper  
waste can be used 

for the production of 
900 kg recycled paper.
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production processes allow for a 
whiteness comparable to classic 
white paper. Some manufacturers 
do sometimes opt for a more natural 
appearance in order to reflect the 
composition of the paper. Certain 
producers of 100% recycled paper 
intentionally go for a ‘recycled’ 
appearance to ensure that people 
appreciate that it is recycled.

More expensive? Nope
Consumer interest group Test-
aankoop compared classic white 
paper and recycled paper. They found 
that the percentage of recycled 
fibres had no impact at all on the 
price of the paper. Rather, it’s the 
quality of a paper that determines 
its price (source: watertelt.be).

Strength
Finally, recycled paper is just as 
‘strong’ as classic white paper. 
Recycled papers, in accordance 
with the DIN/ISO 6738 standard, are 
resistant to deterioration and can 
be stored for at least 100 years.

The numbers speak for themselves
One ton of paper waste can be used 
for the production of 900 kg recycled 
paper. By comparison: for new 
paper you’re looking at 2 to 3 tons of 
wood to produce the same amount. 
Recycled paper also comes out 
on top in terms of production: the 
production of recycled paper uses 
2.5 times less water and 2.5 times 
less energy. What’s more, it emits 
20% fewer greenhouse gases and 
produces 7 times less organic waste.

Undeniable quality
In the past you might have 
noticed that ink was more prone 
to smudging on recycled paper. 
Thankfully this is no longer the 
case as recycled paper is no longer 
fluffy or absorbent. In fact, most 
recycled paper today is of equal 
quality to classic white paper.

White? Isn’t recycled paper grey 
and dull? Not anymore. Today’s 

Recycled paper saves money
There are two main kinds of recycled 
paper. With the first type the paper 
fibres come from pre-consumer 
paper waste, paper that has not yet 

been used or printed on (leftover 
paper or unprinted trimmings) 
and is more easily reintroduced to 
the production process. With the 
second type of paper, the fibres 
are from post-consumer paper 
waste: used paper thrown out by 
companies, families and schools.

In the printing and publishing 
industry the papers used are often 
60 to 100% recycled fibres.

One ton of paper  
waste can be used 

for the production of 
900 kg recycled paper.
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THE Louvre  
your imagination beckons  
There aren’t many museums in the world that appeal to the imagination quite so much as the Louvre. 
The renowned institution receives thousands of visitors each day, and if you were to ask them which 
work they came to see, the majority would answer: “The Mona Lisa, of course.” The world’s most famous 
painting – and probably the most gazed-upon woman – has been on display at the Louvre for over two 
hundred years. But, needless to say, this Parisian bastion of art is much more than the permanent 
home of La Giaconda. There’s no better place to be for an introduction to Western art history.
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A famous museum? No doubt about it, but the Louvre 
has assumed countless other identities and roles over 
the centuries. While, today, this stately building on the 
Seine welcomes art lovers, young romantics and casual 
passers-by of all ages, the Louvre had a previous life as a 
fortress and palace dating back to the 12th century. It was 
the home of generations of French kings, who wandered 
its long corridors singing chansons, closely followed by 
their own shimmering echoes and dizzying egos. For 
monarchs from Charles V to Louis Quatorze, the Louvre 
was – literally – a royal house. It was the Sun King who 
finally broke with tradition by moving to Versailles. And, 
with that, the Louvre was left in need of a new function. 

Oldest museum in the world?  
It may not hold the top spot, but it’s certainly among 
the oldest. People have been visiting the Louvre for its 
fabulous art collection since 1793. It is, without question, 
the most visited museum in the world. Hardly surprising 
when you consider the sheer volume and quality of 

art on display. It’s a collection that has been amassed 
over the centuries, bought – and, who knows, maybe 
received as Christmas presents – by the kings already 
mentioned as well as illustrious noble families such 
as the Medicis, clerics like Cardinal Richelieu and the 
man whose hand-in-jacket portrait pose has become 
famous in itself, Napoleon Bonaparte. This passion for 
collecting has led to one of the world’s most complete 
collections of Western European painting and sculpture, 
spanning a period from the Middle Ages to 1848.

A collection of painted posers, the cynic might imagine. 
And though there is, of course, a lot of that, there’s a 
lot more besides. Visitors will discover several sub-
collections: art from the Ancient Greeks, the Romans 
and Etruscans; Egyptian antiquities; art treasures from 
the Middle East; a collection of applied art; a collection 
of prints, graphic art and drawings; a collection of 
Islamic art, and more – all housed in the enormous 
complex of the Louvre’s main and auxiliary buildings.  
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numbers into perspective, the Louvre covers an area of 
about 22 football fields. And though it may be packed to 
the rafters with art, the works on display account for only 
10% of the total collection. Is it possible to get lost in the 
Louvre? Perhaps briefly. But with the all-seeing eye of 
its security system, the chance is small that you’ll end up 
stuck in the building overnight à la Night at the Museum. 

Pyramid of steel and glass
Let’s not forget one of the building’s most striking 
features. For many, the Louvre is synonymous with 
its monumental glass pyramid. The construction in 
the courtyard was designed by the Chinese-American 
architect Ieoh Ming Pei, and has stood there since 
1989. At a towering 21 metres, it’s a significant 
part of the museum’s iconic architecture. Glass 
and steel, the materials of the 21st century, thus 
contrast beautifully with the historic building and 
the old, masterful techniques of the works inside.

The Mona Lisa: a highlight 
among highlights
Now, we can’t go any further without talking about the 
Mona Lisa. If you want to catch a glimpse of the world’s 
most famous work of art, be warned: every day there are 
hundreds of people with the same idea. That is to say, 
don’t expect to find a quiet moment to view it by yourself. 
Her eyes may ‘follow you around’, but you’ll be lucky to 
stand eye to eye with her. Nevertheless, it doesn’t hurt 
to try. The museum is justifiably proud of it: throughout 
the building are signs directing you toward the little 
painting (and it really is smaller than you’d think). Oh, and 
if you’re planning the heist of the century, first consider 
that this must be one of the most secure paintings in 
the world. The Mona Lisa is kept behind a thick wall of 
protective glass, guarded by two security staff at all 
times, and not moved under any circumstances. Not ever. 

Da Vinci’s famous work aside, you’ll find that the 
museum is one big ‘greatest hits’ collection of art 
history. A shortlist: the Venus de Milo, the state 
portrait of Louis XIV by Hyacinthe Rigaud and Liberty 
Leading the People by Eugène Delacroix. Other 
iconic pieces on display include Albrecht Dürer’s 
Portrait of the Artist Holding a Thistle, Jacques-
Louis David’s paintings Inauguration of Emperor 
Napoleon and Coronation of Empress Josephine, 
Jean Auguste Dominique Ingres’s Grande Odalisque 
and Theodore Géricault’s The Raft of the Medusa.

These world-famous, highly influential masterpieces 
are a staple of any (art) history class. And while we may 
know them well from beautifully illustrated art books, 
it is still a wonder that, relatively close to home, these 
works await you for a one-on-one encounter. Nowhere 
in the world is the connection with the distant past so 
palpable as in the room where you can almost reach 
out and touch the wondrous sculpture, the Nike of 
Samothrace (please don’t try, though). You can just 
imagine yourself in the sculptor’s studio, hundreds of 
years ago in the second century, hearing the murmur 
of approval from the artist’s patron. And from there it’s 
not a great stretch to try and imagine what the head 
and arms of this heroine might have looked like.

Big, bigger, biggest
The Louvre is the largest museum in the world. With a 
total area of 160,000 m², of which 60,000 m² is exhibition 
space, it’s easy to feel overwhelmed. To put those 

Le Guide du Louvre ,
Réunion des Musées Nationaux, 
Paris, 155 x 230 mm, 480 p, 
Magno Satin 115 g
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Thwack!
Hole in one.

If you like to keep an eye on developments 
in Belgian printed media, you may have 

noticed the arrival of a slew of new print 
magazines in recent months. Mags on music, 
food, and as of September 2021 one entirely 
dedicated to golfing in Flanders. Its name, 
rather aptly, is ‘Impact’, and it will land in the 
letterboxes of Golf Vlaanderen members four 

times a year. “It’s great fun to produce,” 
says Gert Van Goolen, who is responsible 

for PR, communication and media 
at Golazo, the sports marketing 

company behind the magazine.
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“The disappearance of the Royal Belgian Golf 
Federation’s magazine left a void in Flanders with 
regard to this topic. So Golf Vlaanderen approached 
us at Golazo to ask if we wanted to work with them 
on a new golf magazine. And with that, we were off 
to the races. Or the fairway, rather. Starting this 
past September, Impact will be delivered four times 
a year to every member of Golf Vlaanderen.”

A fine publication. Contemporary, well-designed  
and enticing.
“Yes, I think we have succeeded in our goal of creating 
a golf magazine that serves both the amateur and the 
competitive golfer. Impact is an accessible magazine 
in which we present tips and tricks as well as longer 
reports on all things golf. There are also interviews 
with passionate golfers. For example, the first edition 
includes an interview with former goalkeeper for the 
Belgian Red Devils Geert De Vlieger.  He’s a passionate 
golfer, as it happens; he couldn’t say goodbye to 
the turf altogether. Impact focuses on both the 

technical and recreational sides of golf. We aim 
to provide a nice, balanced mix of the two.”

Well, it certainly reads well: tips from professional 
coaches interspersed with a longer article on the 
most famous golf tournament in the world, the 
Ryder Cup, combined with beautiful photos. The 
magazine is a real beacon for the sport of golf.  
“We are happy that people appreciate the look of the 
magazine. We hear from the members of the Belgian 
Golf Federation as well as from the Executive Board that 
everyone is delighted with the attention golf is receiving 
as a sport. The fact the magazine is not too stuffy or 
pretentious is a draw for many. We could have given the 
magazine a different, more elite or avant-garde look, 
but that would have missed the mark. We want to make 
the sport more popular, after all. Not that the interest 
in golf is waning – on the contrary. In the last two years, 
the number of members has been growing steadily. 
More and more people are finding their way into golf.”

Perhaps the success of Thomas Pieters 
has something to do with that.  
“Quite likely. Pieters is among the new wave of Belgian 
golfers who are attracting a lot of positive attention 
to the sport and managing to give it a boost here in 
Belgium. Just like Nicolas Colsaerts did before and 
now Thomas Detry and Manon De Roey, they are great 
representatives for the sport. The fact that Pieters, Detry 
and De Roey represented Belgium at the Olympics this 
year has also helped put the sport in the spotlight.”

The foreword is provided by editor-in-
chief Nick Wright. An Englishman.  
“Yes, that may come off as a bit strange for a Belgian golf 
magazine, but we asked Nick Wright because the man has 
a stupendous track record, especially in the world of golf 
magazines. An absolute expert. To this we add to the mix 
our know-how of the local market and an additional Flemish 
editor. Altogether, this is what makes Impact what it is 
today: a contemporary magazine for the Flemish golfer, with 
appealing content all wrapped up in the right look and feel.”

The fact the magazine is not 
too stuffy or pretentious 
is a draw for many. 
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Je kan genieten van een test van je 
ball-striking-vermogen, je strategische 
intelligentie of je mentale veerkracht ... 
maar een dag op de golfbaan is ook en 
vooral bedoeld om gewoonweg leuk 
te zijn. Er gaat niets boven een partijtje 
golf op een baan waar je gewoon niet 
wilt dat de ronde eindigt – of dat nu 
komt door de locatie, de gevarieerde 
landschappen of de opwindende 
holes. Op de volgende pagina’s 
hebben we een lijstje samengesteld 
van enkele van de leukste golfbanen 
die we in Europa hebben gespeeld. 

V O O R  L I G G I N G

1. Bro Hof Slot
S T O C K H O L M ,  Z W E D E N   

Locaties worden zelden 
spectaculairder en betoverender. Bro 
Hof ligt naast het Mälarmeer, een 
grote fjord aan de rand van Stockholm. 

afsluitende korte dogleg par 4 aan 
de rand van het meer zorgt voor het 
orgelpunt.

De golfbaan van Bro Hof’s Stadium 
is misschien niet geschikt voor 
golfpuristen, maar je wilt niet dat de 
ronde eindigt.
De hoogtepunten: oogverblindend 
wit zand en azuurblauwe meren, 
sprankelende par-3’s en par-5’s.

V O O R  Z E E Z I C H T

2. Thracian Cliffs
K A V A R N A ,  B U L G A R I J E   

Een ronde golfen bij de Thracian 
Cliffs is een aanval op je visuele 
zintuigen. De baan is aangelegd op 
de rand van een klif op een smal 
schiereiland op het meest zuidelijke 
puntje van Kaap Kaliakra. Gary Player 
en zijn ontwerpteam gebruikten elke 
architecturale truc die bestaat om 

Op een late zomer- of herfstdag, 
wanneer de zonnestralen weerkaatsen 
op het turquoise gekleurde water, zou 
je makkelijk kunnen geloven dat je op 
de Malediven of de Caraïben bent. 

Bro Hof is een stevige, 
meedogenloze test. Dat klinkt niet 
bepaald als ‘leuk’, maar toch zijn 
de fairways genereus. De rough is 
minimaal als je vanaf de juiste tees 
speelt. Ja, er zijn bomen – heel veel 
zelfs – maar ze staan bijna altijd op 
een comfortabele afstand van de 
speelruimtes. Het zand is helder en 
de greens zijn zo groot en golvend dat 
putten een spel in het spel wordt.

Het prachtige Mälarmeer flankeert 
vele holes. Het meest prominent is 
dat op hole 15, een ‘do-or-die’ par 
5 die het meer ‘omhelst’ van tee tot 
green. De 16de hole is een par 3 naar 
een oneindige green langs het water. 
Hole 17 speel je naar een green op een 
klein eilandje, dat alleen via een smal 
pad met het land is verbonden. Een 

44 impact   E D I T I E  1  |  S E P T E M B E R  2 0 2 1

Deluxe printing with Flux
Unique to Impact is that the magazine was printed 
using the revolutionary Flux printing process, which 
was developed in-house. It was honed by the family-run 
printing company Antilope De Bie. They’ve been creatively 
pushing the limits of printing for almost 100 years now, 
and have been working closely with Graphius since 2019. 

“With Flux we are stepping off the beaten track,” 
says CEO Bart De Bie, who represents the fourth 
generation in the family business. “With this unique 
printing process, we can offer the maximum colour 
strength and exceptional sharpness on uncoated 
paper, which is something you only get on coated 
paper normally. You would usually lose 10-15% of 
the colour strength when printing on non-satinised, 

uncoated paper. With Flux, that is a thing of the 
past. No matter what type of paper, Flux ensures 
unprecedented colour intensity and image sharpness.

“Technically speaking, this means that a completely new 
workflow and curves have been created for the Flux 
process, based on the existing ISO standard. In this way, 
the highest possible result can be obtained, as it would 
be on coated paper. And like in golf, where every blade of 
grass can make a difference, Flux is all about the details. 
Flux is truly unique in the world. No one else is doing 
it. It was born out of our mastery of colour profiles and 
many years pushing for continued innovation. The result 
is top-notch, genuinely the best colour strength and 
sharpness possible on rough paper varieties.”

20

eedoen aan je eerste Ryder Cup is een ervaring 
die met de nodige druk gepaard gaat. En 
wanneer je als rookie voor het Europese team 
naar de andere kant van de Atlantische Oceaan 
moet, omringd door duizenden vijandige en 
zeer luidruchtige toeschouwers, dan wordt de 
druk om te presteren nog intenser. Het is dus een 
understatement te zeggen dat Nicolas Colsaerts 
en Thomas Pieters deze extreme zenuwslag 
met vlag en wimpel hebben doorstaan. In 
2012 in Medinah, op de openingsdag fourballs 
samen met Lee Westwood tegen Tiger Woods 
en Steve Stricker, tekende Colsaerts voor een 
van de strafste demonstraties op vlak van ball-
striking en putting in de geschiedenis van het 
evenement: acht birdies en een eagle sloeg hij op 
weg naar een 1-up-overwinning. 

In 2016, in Hazeltine, vormde Thomas Pieters 
een team met Rory McIlroy. Pieters zorgde voor 
een van de beste rookie-prestaties ooit door 
samen met McIlroy drie dominante foursomes 
en fourball-overwinningen te behalen, waarna 
hij ook nog zijn enkelmatch tegen JB Holmes 
wist te winnen. In totaal won Pieters vier van de 
mogelijke vijf punten over de drie dagen - een 
Ryder Cup-record voor een debuterende speler. 
John Huggan sprak met de twee spelers over 
hun geweldige ervaringen en wat ze zich het 
meest herinneren van het evenement.

Wat is het eerste wat je te binnen schiet als 
je aan je Ryder Cup-debuut terugdenkt?
Nicolas Colsaerts: Het eerste dat in me 
opkomt, is het feit dat ik het als iets heel fysiek 
ervaren heb, een fysieke reactie. Maar wel een 
goede. Niet alleen omdat we wonnen. Het 
voelde als een volgeladen denderende trein die 
tegen mij aan knalde. Zelfs nu voel ik meteen 
iets in mijn buik als ik aan die week denk.. 
Thomas Pieters: Een van de coolste dingen 
was het telefoontje van Darren Clarke. Het was 
een van die momenten waarvan ik me altijd zal 
herinneren waar ik was en wat ik toen voelde. 

Ik was bij mijn ouders thuis. Het was een mooie 
zonnige dag. Ik was enorm nerveus toen mijn 
telefoon ging. 

Is dat trots? Spanning? Wat?
NC: Voor mij is het een mix van alles. Ik 
begrijp nu heel goed wat deel uitmaken van 
een Ryder Cup-team betekent voor de hele 
Europese golfcommunity. Ik ben heel trots op 
wat ik heb bereikt. Deel mogen uitmaken van  
een van de moeilijkste teams om in te geraken, 
over alle sporten heen, is heel bijzonder. 
Slechts 12 spelers uit heel Europa, om de twee 
jaar, halen het. Dat is een geweldige prestatie. 
Alleen kwalificatie voor het Zuid-Koreaanse 
olympische damesgolfteam is wellicht nog 
straffer (lacht). 
TP: Het was eigenlijk een snel telefoontje. 
Darren maakte eerst een grapje en vertelde me 
dat het hem speet dat ik niet in het team zat. 
Toen gaf hij toe dat hij een grapje maakte. Ik heb 
hem vervloekt toen! Daarna zat ik in de tuin en 
bleef een paar minuten stil. Ik was in shock. Het 
was een heel intens gevoel. 

De Ryder Cup-week is lang voor alle 
betrokkenen. Hoe was het voor jullie?
NC: Het is langer dan je denkt. Het begint 
vanaf het moment dat je te horen krijgt dat je 
geselecteerd bent. Op dat moment treedt er 
een bepaalde fysieke en emotionele reactie 
op. De eerste drie dagen van de week in 
Medinah is er ontzettend veel te doen: 

M
I N T E R V I E W

Thomas Pieters 
op de 9e hole  
bij Hazeltine.
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Flux ensures unprecedented 
colour intensity and 
image sharpness.

Impact, Golazo Sport, Paal, 210 x 297 mm,  
48 p, Maxi Offset white 100 g
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Dictators are deathly afraid 
of the written word and 
what literature is capable 
of bringing about.
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1921. In Great Britain, Catherine 
Amy Dawson Scott launches PEN 
International, an association uniting 
leading authors, publishers and 
translators of poetry, theatre, novels, 
essays, journalism, etc. The goal? 
To strengthen the bond between 
writers worldwide. Over the years, PEN 
International has established itself as 
a great defender of free speech and 
human rights, primarily of writers who 
are persecuted because their work 
and ideas do not conform with the 
dogmas, rules or organisation of the 
regime under which they live. As such, 
PEN was among the first international 
bodies to champion human rights. 

Now, in 2021, PEN celebrates its 100th 
anniversary. To mark the occasion, 
PEN International delved into its 
archives and distilled from its long 
history a beautiful, richly illustrated 
book, published in nine languages 
by fourteen different publishers. 
Jan Martens (81), founder of the 
publishers Mercatorfonds, Ludion 
and Marot, also founded the Motovun 
Group of International Publishers 
in 1976 (currently comprising 85 
publishers from 28 nations). What’s 
more, he achieved this from a 
still ‘non-aligned’ Yugoslavia, all 
in the spirit of East-meets-West 
and freedom of expression. And 
so Martens and his association of 
publishers were an apt choice to 
compile PEN’s centenary publication, 
which they did in collaboration with 
the Catalan poet-journalist Carles 
Torner and PEN’s executive director 
Romana Cacchioli. A remarkable 

“Free speech is under pressure”

100 years of  
    pen

International
feat that, thanks to the help of 
numerous authors, documentarians 
and archivists, resulted in an 
extraordinary piece of work. 

In the West, being able to write 
whatever you want is what you might 
call an acquired freedom. Authors, 
theatre makers, journalists and the 
like can freely put their thoughts 
on paper and make them known to 
all who want to hear them. Without 
fear of reprisal or persecution. For 
a long time this was not the case, of 
course, but then the Enlightenment 
came and set our thoughts free. 
And with free thoughts come free 
words. Two great humanist ideals 
that in turn form the bedrock of our 
society. Free speech has always 
had protectors, people who stood 
up for the weak, who dared to 
think differently and who exposed 
social and political abuses. 
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Free thoughts. Free words.
“H.G. Wells was a very important 
figure in the early years. For him, 
free thought and free speech were 
inseparable. He is the man who 
piloted PEN into activism territory. 
Before Wells set the stage, PEN was 
rather more contemplative, with 
little action on the ground. In the 
early 1930s, and certainly with the 
outbreak of the Second World War, 
that would all change completely.” 

In the member’s book of the fledgling 
PEN, you will see, among others, the 
names of Joseph Conrad, George 
Bernard Shaw, Federico García Lorca, 
Stefan Zweig, Arthur Koestler … 
all icons of world literature.
“Yes, all of them very committed 
authors who have stood up for writers 
countless times and succeeded in 

“The protection of free speech has 
existed since the Renaissance”, 
says Jan Martens. “Rabelais, Michel 
De Montaigne, Thomas More ... 
all defended free speech in their 
writings. We had to wait until the 
20th century for a real structure 
to protect free speech, however. 
Originally, PEN was a place for 
social gatherings, initially between 
poets, publishers, editors, novelists 
and prose writers. Today, that also 
includes journalists and editors.”

It is worth noting that PEN was 
founded by a woman in a society 
where women did not have the same 
rights as men and certainly did not 
have access to the gentlemen’s 
clubs, where men ruled the roost. 
With the devastation of World War 
I still smouldering in the collective 
memory, the focus of the new 
organisation was not yet on activism. 
Among the first members were icons 
of world literature, including: Joseph 
Conrad (Heart of Darkness), H.G. 
Wells (The War of the Worlds) and 
George Bernard Shaw (Pygmalion).

“By giving primacy to language 
over territory, PEN sought to 
re-establish international ties 
through literature,” Martens explains. 
“Their vision was for a peaceful 
community. The defence of free 
speech is part and parcel of that, 
although its protection was not 
explicitly included in the original 
charter. In 1927 it came on the 
agenda, mainly under the influence of 
H.G. Wells. And just as well, because 
with the rise of totalitarian regimes 
in the 1930s – both fascists and 
communists – free speech would 
be in urgent need of protection.”

protecting the individual. Imprisoned 
authors, for example: through 
written correspondence, PEN gave 
a voice to people who had been 
silenced, or eased their sense of 
isolation. Letter writing helps. When 
a prisoner starts to receive serious 
correspondence, the prison governor 
will be forced to consider the 
importance of that ‘Very Important 
Prisoner’. Since prison governors 
are generally functionaries and not 
politicians, at some point they ask 
themselves the question: what will 
happen to me the day the dictator 
who’s currently in power disappears? 
Will my safety still be guaranteed? 
Regime change can plunge those 
who supported the regime into hot 
water, as evidenced by the fate of 
the concentration camp guards 
convicted at the Nuremberg trial.” 
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education. Under Taliban rule, this 
kind of positive communication 
has been brutally silenced. PEN 
cannot stop the Taliban, nor will the 
current rulers respond favourably 
to pressure of any kind, especially 
not that of free speech.”

PEN in Belgium
 Belgium has its own PEN centre, 
founded in 1922. The Flemish PEN 
saw the light of day in 1927, under 
the impetus of August Vermeylen. 
This development, motivated by 
language sovereignty, foreshadows 
the later Linguistic Charter, 
which underscored the lack of 
freedom without language and 
how vital native languages are for 
minorities. The French-speaking 
Belgian branch of PEN gave PEN 
its first international president of 
the Belgian nationality: the Nobel 
Prize winner Maurice Maeterlinck.

is back in control, installing a 
tight regime under which free 
thought has no place. PEN has, 
or had, a centre there ... 
“That too is a distressing 
development, yes. PEN’s Afghan 
centre is again in exile after years 
of independent expression. This is 
a particularly painful development 
because it wipes all the centre’s 
achievements off the map in 
one fell swoop. PEN has done 
meaningful work in Afghanistan 
in the field of education. One 
shouldn’t underestimate the 
importance of teaching people 
how to formulate their thoughts 
clearly. Good education goes hand 
in hand with good language skills. 
Freedom as we have discussed 
it here is only possible when you 
can write or are allowed to speak. 
And these are two things that can 
only exist by the grace of a good 

Even today, free speech is under 
pressure. Those in power, like Putin, 
Erdogan, Orban ... do not hesitate 
to silence dissident voices. 
“Yes, indeed. In a democratic 
system, free speech is a reinforcing 
power, but in totalitarian regimes 
it is met with great resistance. 
Dictators are deathly afraid of the 
written word and what literature is 
capable of bringing about. Just look 
at what happened to the Russian 
journalist Anna Politkovskaya, who 
was murdered following years of 
criticising Putin’s policies, among 
other things. Or the Chinese human 
rights activist and Nobel Peace 
Prize winner Liu Xiaobo, who was 
arrested and jailed after spreading 
Charta 08, a manifesto calling for 
the democratisation of China.” 

Then you’ve got a country like 
Afghanistan, where the Taliban 

A World Republic of Letters134
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“Flanders has a long tradition 
of protecting free speech”, says 
Martens. “And its voices remain 
loud today. Here I’m thinking of 
the likes of Tom Lanoye, Stefan 
Hertmans, Jeroen Olyslaegers, 
Monika Van Paemel and David 
Van Reybroeck, who was chairman 
for a long time. PEN Flanders is 
small but active, facilitating and 
promoting a dozen PEN authors. 
All but one left their country of 
origin because their writing was not 
tolerated there. In cooperation with 
ICORN, the University of Antwerp 
and the City of Antwerp, PEN is 
temporarily making an apartment 
available for authors who have had 
to go into exile for what they wrote.” 

100 years of PEN – the book 
A jubilee year, 2021. PEN International 
is celebrating its centenary. 

“Yes, I had a significant hand in 
compiling the book. And there 
is a whole history behind my 
involvement. In the 1970s, one 
objective of Motovun Group of 
International Publishers was to 
strengthen its ties with authors from 
beyond the Iron Curtain. And to talk 
to those authors, our only option was 
to go to what was then Yugoslavia, 
where Tito was in power. We were 
given a residence there where we 
could talk freely to non-Yugoslav 
authors and protect the free word, 
while Yugoslav authors were 

locked up in political concentration 
camps. That was a very strange 
situation. We already had contacts 
at PEN International. When we were 
expelled from Yugoslavia in 1991, 
on the eve of the civil war, we were 
hosted by Vaclav Havel, who had 
not forgotten that we had smuggled 
manuscripts from him to the West 
to be published here. PEN knew 
who we were and we knew who 
PEN was. Because PEN could not 
properly assess what was involved in 
publishing a book, they came to us. 
A remarkable undertaking, because 
PEN international is spread out far 
and wide. It has 149 organisations, 
in 100 different countries, each 
with their own history. We worked 
on it for four years.

“So it took a lot of work to make 
this book, but the result is worth 
it. For PEN, this is a very important 
communication tool, not only for 
authors in exile, but also for its 
internal operations, for sponsors 
and for politicians around the world. 
The book really underscores the 
importance today of an organisation 
that fights for free speech.”

147Writers in prison 
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PEN International  
An Illustrated History, 
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Amid snatches of unintelligible local dialect, tourists visiting Belgium’s 
charming medieval city of Ghent may hear a turn of phrase that 
sounds oddly familiar, even to an English speaker: ‘Ja, hallo!’. In the 
Ghent patois, this is a way of expressing pleasant (or sometimes 
scandalised) surprise. For example, a stunningly gorgeous new 
boutique hotel smack-dab in the centre of Ghent? Ja, hallo! In 
fact, this utterance is where hotel founders Paul Suy and Joris Van 
Duffel got their inspiration when they decided to call their new 
venture ‘Yalo’, a short-and-sweet contraction of the phrase.

    
WHAT  WHAT  
HAVE  HAVE  
WE HERE?WE HERE?

In addition to its fondly familiar name, 
Yalo brings a definite cachet to the 
Brabantdam neighbourhood. For years, 
the street seemed to be under interminable 
construction. Road works dragged 
on, traffic chaos ensued and business 
owners saw footfall dwindle. With the 
street’s once-flourishing Braempoort 
shopping complex now long abandoned, 
it seemed like Brabantdam was wasting 
away. Until now. Yalo, set to open its 
doors in autumn 2021, presents itself as 
an urban boutique hotel. To learn more, 
we spoke with Paul Suy, who – alongside 
Joris Van Duffel – is one of the driving 
forces behind the hotel. It turns out they 
weren’t born yesterday: both gents have 
extensive experience in the hospitality 
industry, which should serve them well 
in their new project. Paul Suy currently 
heads up Centriq Hotel Management and 
was for many years the general manager 
of the renowned Ghent Marriot Hotel. 
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Joris Van Duffel, on the other hand, 
is the head of Urbanlink, a residential 
project developer with a nose for 
exciting new ideas. Together with his 
wife Laurence, Van Duffel also runs 
the Nobel wine estate in Lochristi.  

“Yalo is actually more than a 
boutique hotel. It’s also a restaurant, 
bar and events venue,” Suy tells 
us. “With the term ‘boutique’, we 
want to make it clear that Yalo is 
unique and not part of a big chain. 
Much more than most hotels, the 
focus here was on design and 
finish. We thought long and hard 
about the details and the materials.”

Those who have already had 
the chance to visit or stay in the 
hotel often find themselves with 
their mouths agape. Partly due 
to the superb finishing, but also 
the unique vibe at the hotel. 

“We hear that a lot, yes (laughs). 
Inside, under the conservatory roof, 
we have created a cosmopolitan 
vibe with a central cocktail bar, an 
open kitchen with fun sharing and 
grill dishes, a library that doubles 
up as a co-working and start-up 
space, not to mention our cosy cigar 
lounge. Because it’s important for us 
to have a nice atmosphere, we invite 
local DJs from Thursday to Saturday 
night. Couple that with the Ibiza-
style rooftop bar and you’ll find that 
every guest is catered for, whether 
they’re from Ghent or beyond. 
Yalo also offers a truly unique view 
of the city, with spectacular views 
of the modern Krook library, the 
Vooruit Arts Centre, the famous 
art deco Book Tower and other 
local landmarks. Every day we 
work to ensure our guests have 
an experience in line with our 
motto: “Connect to the good life!”

92 beautiful rooms
Staying overnight at Yalo? The hotel 
has a whopping 92 rooms, which all 
excel in terms of design. They weren’t 
taking any chances in this department. 
“No, it really had to be just right,” says 
Paul Suy. “For the furnishings and 
interior design, we turned to King 
George, a renowned creative agency 
from nearby Sint-Niklaas. Before 
we started decorating, Joris, his 
wife Laurence and I visited several 
businesses in Amsterdam, London, 
Paris and Berlin. Sam D’Huyvetter, 
who developed the bar and restaurant 
concept, also provided a lot of input.” 

Yalo refers to “Ja, hello!” a typical 
expression from Ghent. What’s your 
connection with the city?  
“Everything! All those behind the 
project – Joris and Laurence, Sam 
and myself – are from the region 
and love this city. We work with local 

© Pieter D’Hoop
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Yalo likes to keep it local. They 
didn’t have to look far for printing, 
either. In Graphius they found a partner 
for the long term. Why Graphius?  
“First of all because Graphius is also a 
Ghent-based business. On our visit to 
the premises, we were hugely impressed 
by the entrepreneurship, vision and 
professionalism on display. As always, 
some ‘value engineering’ was needed to 
keep the designers’ wishes affordable 
and Graphius were willing to put their 
heads together with us to find solutions. 
Print remains essential to businesses 
like ours, as a calling card. A hotel will 
always need nice printed materials: 
welcome booklets, menus, mini-bar 
cards, ‘do not disturb’ hangers. Graphius 
aligns perfectly with our vision and 
philosophy when it comes to printing.”

Where Yalo is located, there used 
to be the Braempoort shopping 
complex, a household name in 
Ghent. What were the biggest 
challenges in the construction 
of the hotel? 
“The Braempoort site was close to 
becoming a lost cause. The demand 
for offices at that location was 
very limited and the building 
was not suitable for residential 
redevelopment. So it took a good 
dose of vision and enterprise to 
look further into the possibilities 
of the building. A hotel at that 
location, right in the centre and with 
great accessibility, is a no-brainer 
in retrospect. We reduced the 
building to its essentials, including 
the façade, to bring it up to today’s 
standards. A lot had to be built from 
scratch. The advantage of this bold 
approach is that the rooms now have 
large windows, for example, which 
makes for a unique view of the city.”

businesses whenever we can. Our 
coffee comes from our neighbours 
at Vandekerckhove, our breakfast 
pastries come from Joost Arijs, 
just around the corner, and our 
in-house perfume was developed 
by Miglot, the perfumer at Ghent’s 
Koophandel Square. Then there’s 
Joris who has his vineyard not far 
away in Lochristi, which means you 
can also drink his Nobel wines at Yalo. 
Another thing we share with the city 
is a strong belief in sustainability. 
The environment, our guests, the 
employees, the surroundings, are 
all close to our hearts. Hence our 
partnership with the ‘Green Globe 
Society’, whose certificates are 
highly regarded around the world.”

Opening a new hotel in the middle 
of a corona crisis is no walk in 
the park, I would imagine? How 
did the pandemic affect Yalo and 
the hotel business in general? 
“The fact that we were able to take 
the time to fine-tune the concept 
was actually very fortunate: if we 
had rushed things through, we 
might have ended up with a much 
less exciting version of Yalo. Corona 
has just given us more time. And 
now we see that the hospitality 
industry is almost back to running 
at full speed. The hotel business is 
a little further behind, but it’s on its 
way back. We are already seeing an 
increase in tourism, but business 
travel will take longer to take off. 
Each country has different rules on 
testing and quarantine, which still 
scares off many people, especially 
non-Europeans. Guests from the 
US and Asia seem to be waiting to 
see which way the wind will blow.”

Love for Ghent and 
its entrepreneurs

P E R F U M E  F O R
B O D Y,  H O M E  &  L I N E N

Fragrance mist
B O U T I Q U E  H O T E L

B A R  &  R E S TA U R A N T

M E E T I N G S  &  E V E N T S

100 ml • Batch YALO-2021A2
NEWBORN DINO BV

Koophandelsplein 17 • 9000 Gent • BELGIUM
Made in Ghent

INGREDIENTS: ALCOHOL • AQUA • PARFUM 

t-BUTYL ALCOHOL • CITRONELLOL • GERANIOL 

DENATONIUM • BENZOATE

ja wadde

* Ghent dialect for ‘omg’

Brabantdam 33  ·  9000 Ghent  ·  Belgium
+32 (0)9 395 92 00  ·  hello@yalohotel.com  ·  www.yalohotel.com

B O U T I Q U E H OT E L •  B A R & R E S TAU R A N T •  M E E T I N G S & E V E N T S

Hotel Yalo - Brabantdam 33, B-9000 Ghent
www.yalohotel.com - hello@yalohotel.com
+32 (0) 9 395 92 00
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4.6
The knowledge, experience and passion that Graphius is known for, combined with the convenience of a webshop: 
that’s Belprinto in a nutshell. Belprinto’s vision is simple: you should be able to order printed materials online in 
full confidence. But what does that mean in practice? Managing director Denis Geers and e-commerce manager 
Gaetan Beuten explain: “Ordering printed material online can be a bit of a rollercoaster experience sometimes. 
There are many options to choose from, which creates a certain indecision for many customers. At Belprinto, 
we seek to remove that uncertainty by earning the trust of our customers.”

FOR BEGINNERS AND EXPERTS ALIKE
The search for printed materials often starts with 
a mental image of the end result. An experienced 
graphic designer, for example, might envision 
a hardcover book with gold foil details on a 
linen cover, while a business manager might 
be looking for budget‑friendly business 
cards to hand out at a trade fair. 

Belprinto strives to help both target groups through 
the ordering process. “It’s the combination of our 
expertise and our customers’ ideas that makes for 
spectacular results in print”, says Denis Geers. “By 
sharing as much of our knowledge as possible, we 
are able to make our customers’ visions a reality.”

How this works quickly becomes clear when you visit 
Belprinto.be. There you will discover clever functions 
such as the ability to include an additional comparison 
file for checking the printed results, as well as the 
possibility to download templates. These templates 
make it a piece of cake to deliver a print-ready file with 
the right specifications. A handy cover calculator does 
the same for those who are in need of section printing.

Gaetan Beuten: “Each tool on the website was 
developed in response to specific questions we 
have received from customers. We keep track of 
these so that we can respond as best as we can to 
the customers’ needs. So we are pleased to see that 
many of our customers really appreciate this.” 

 WWW.BELPRINTO.BE

ONLINE  
PRINTING  
YOU CAN TRUST

Rated 4.6 / 5 | 75 reviews
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4.6/5

Nothing beats human assistance, as Belprinto is 
well aware. “Our customer service department can 
be reached via email and live chat, as well as by 
phone”, says Gaetan Beuten. “We help customers 
to determine the necessary product configurations 
and clarify delivery specifications. And we remain 
available even after an order has been placed. 
The latter is extremely important. We want 
to make sure that the printed materials reach 
our customers in good condition and on time. 
The proof is in the pudding, after all.” 

Denis Geers: “We made the conscious decision 
to reinforce our helpdesk with a lot of technical 
expertise. So any questions on paper types, 
printing methods and layout files are absolutely 
no problem. And as a result our customers will 
feel confident that their printing is in good hands.”

TOP MARKS FOR BELPRINTO.BE
Belprinto’s focus on customer service and 
trustworthiness is reflected in their excellent score 
on Trustpilot. Their customers are clearly happy 
and their reviews are the best proof of this. “Good 
service”, “beautiful, high-quality finish” and “fast 
and efficient” are among the positive comments 
regularly shared on the review platform.

Gaetan Beuten: “Our task is essentially very simple: 
we want to make the image our customers have in 
their heads a reality. This can only be done by offering 
them the proper guidance and informing them about 
what is possible. As long as we bear this fundamental 
objective in mind, we can achieve a lot. And we 
are all pleased to see that this hard work is paying 
off. A positive review from one of our customers 
always brings a smile to faces of the entire team.” 

The online 
print shop 
that listens
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Martha herself has little experience with design 
and printing. Fortunately, Belprinto was on hand to 
advise and assist her. “The accessibility of Belprinto 
was very much welcome in my case. Getting the 
advice I needed was very easy and the process 
of configuring my project was very intuitive.”

Then it was just a matter of waiting for the result. 
“That was exciting. Of course, you ask yourself a lot 
of questions. Will the print be OK? Will the colours 
come out nicely? But the way it turned out, I really 
needn’t have worried about all that. The book arrived 
just as we had designed it and feels really good in 
your hands.” So, a positive experience? “Absolutely!”

Lieselot suggested that the art historian should have 
Apologia printed by Belprinto. Why? “A combination 
of factors. The quality, short delivery time, fair price 
and Belgian location were all decisive factors. The 
customer service proved to be great, too. Which 
inspires confidence from the get-go, of course.” 

“I think it’s great that all the prices are so transparent. 
You can calculate everything right there on the 
site and that saves a lot of time and therefore 
money. As a self-employed graphic designer, I 
have enough paperwork and emails to deal with 
as it is. So the fact that I can look at everything on 
the site together with the client is really ideal.” 

HEAR WHAT 
CUSTOMERS 
HAVE TO SAY
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Urbanus – born Urbain Servranckx – is coming to 
present his autobiography En van waar dit allemaal 
komt (‘So where does it all come from?’), a tome 
of 512 pages. Hot off the presses at Graphius. 

He’s nothing if not affable. We manage to peel him away 
from his entourage to ask him if he has time to do a short 
interview for Graphius Magazine. He kindly obliges and 
growls: “It’s not for Dag Allemaal?” (The Flemish equivalent 
of Hello! magazine), feigning disappointment. We retire 
to a quiet room and, with a cup of coffee in hand, 
Urbanus lets loose. He is the kind of interviewee you 
don’t need to ask questions. You just say “go” and 
stand by for a waterfall of words and anecdotes. 

Wednesday, 13 October, 2021. Graphius headquarters prepares for the arrival of one of Flanders’ favourite 
sons. There is an air of expectation in the corridors. The coffee has been brewed and the conference room 
has been cleaned and transformed into a presentation area for the occasion. Journalists, camera crews, 
freelancers, the CEO and COO are all keen to catch a glimpse of the man who taught his country to laugh: 
Urbanus. Possibly the most famous comedian in Flanders and the Netherlands, his audience spans generations. 

Belgium’s beloved comedian, actor, singer 
and comic book writer spills the beans. 

“I spent a year and a half writing this autobiography”, he 
says. “I wanted to do it myself, you know. A ghostwriter 
can’t look inside my head, can he? And besides, I wanted 
to do it in my own style. Fortunately, I had my wife 
and daughter looking over my shoulder. If they hadn’t 
swooped in to take out all the language errors, the book 
would probably have been a lot fatter. It was 
quite a task putting all those stories in 
the right order, as I have a tendency to 
jump from one subject to another, 
but it all worked out in the end.”

the stories that 
made the storyteller

   URBANUS:URBANUS:URBANUS: 
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The book begins with your childhood in 
Sint‑Gertrudis‑Pede with a generous smattering 
of anecdotes. An elephant never forgets ...  
“Yes, I remember a lot from that time. Everything is packed 
away neatly in my memory, all in separate drawers, it 
seems. And I seem to have a tendency not to record the 
trivial everyday things, only the incidents that stand out. If, 
for example, someone’s trousers fall down during the press 
conference, I will remember it years later. Don’t ask me why 
I remember such things and not others – maybe it has to do 
with the family I grew up in. Everything was cloaked with 
humour. There was little or no talk of emotions. Humour 
was the glue that held everything and everyone together.” 

The chapter on your solo trip to India is fascinating. It really 
reads like an adventure novel. It seems there was 

an abundance of freedom, but not always of 
happiness. At times it seemed like a descent 
into Dante’s nine circles of hell. You all but 
got stabbed ... 

“Yes, that trip was phenomenal. That is actually 
a book in itself but, unlike all the other stories, 

I was able to draw from a diary that I had kept 
for years. All the other information I have been 

11

In het café van nonkel Maurice en tante Martha deed meneer pastoor 
elke zaterdag mee aan de biljartwedstrijd. Daar was weinig plaats en de 
vrouwen zaten rondom de biljarttafel op stoelen en banken te wachten 

Het gezin Servranckx met papa, mama en 
mijn zussen Yvette, Rita en Sonia.
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able to squeeze out of my head, or found in old 
newspaper clippings and my personal archive.”  

Rascals and monkey business  
Readers of Urbanus’s autobiography will find themselves 
sucked into another life. He describes his youth, 
adolescence and early successes with such dedication 
that you feel you are a privileged spectator of a life that 
– if you’re honest – you would like to have lived yourself.

It is only when we 
look at the entire 
career of Urbanus 
that it becomes clear 
how much the man 
has achieved. Hats 
off to him! Here’s an 
overview of some 
of the highlights. 

1979 

The year of the hit single 
Bakske vol met stro (‘Boxful 
of straw’). The people like 
it, the church not so much. 
Blasphemy? Or a beautiful 
ode to the most famous 
carpenter’s son in the world? 
150,000 singles sold. Speaks 
for itself. 

1983  

Ten years into his career and the 
first platinum record appears: the 
double album Urbanus in ’t echt 
(‘Urbanus in the flesh’) is one of 
the best-selling records of the 
moment. Partly thanks to the song 
Quand les zosiaux chantent dans 
le bois, which parodies another by 
Michel Sardou. At the same time, 
he starts the Urbanus series of 
comics together with Willy Linthout. 
Their first book: Het fritkotmysterie 
(‘The fries shop mystery’).  

1973 

The very beginning of the man’s 
career. Starts as a songwriter 
and founds the group Anus 
(going by the cheeky nom de 
guerre ‘Urbanus from Anus’, 
naturally). Goes solo in 1974 
under said name, but drops 
the latter part at the pleading 
request of the broadcaster BRT 
and on the advice of language 
genius Drs. P. From then on he’s 
known as Urbanus.

URBANUS IN A NUTSHELL

At a certain point, my segues 
became longer than the songs I was 

performing, and so the performances 
gradually evolved into the beginnings 

of my stand-up comedy.
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In 1981 vlogen Nadine en ik naar Egypte. Ik was al genoeg goedkoop op 
avontuur geweest tijdens mijn reis naar India, deze keer mocht het iets 
duurder zijn en het werd een georganiseerde vakantie met Club Med. Die 
toeristen zijn meestal Franstalig en dus minder kans om aangeklampt te 
worden. Niks tegen mijn fans uiteraard, de meesten steken vriendelijk hun 
hand op, knikken vriendelijk en lopen verder of komen terug.

In Cairo genoten we van de palmbomen, de muggen en de rammelende 
airco’s. Voor elke trip door de stad stond er wel een calèche of een taxi 
klaar. De prijs was bij aankomst altijd tien keer hoger dan afgesproken bij 
de start. Ze deden dan altijd alsof je hen verkeerd begrepen had. Met hun 
listen het vertrouwen van toeristen verkwisten, daar waren ze goed in. 
Het hoogtepunt van de reis was een cruise van 8 dagen over de Nijl. Ik 
verwachtte me aan een spannend weekje rhythm-and-blues op die cruise. 
Na een paar uur was ik het al wat beu op die boot, ja, ze hebben daar 

Een van mijn hobby’s, Nadinneke ontschminken.
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You roll from one adventure into the next, from one 
amusing anecdote to another ... and all in such an 
enthusiastically honest narrative style that it seems like 
a one-man show on paper. He accepts that times were 
different back then and that his humour is no longer 
understood by everyone, due to the evolution of society. 

“Yes, times are changing. There are things that I cannot 
say now, but I will not lose sleep over them. I just adapt 
my texts to the spirit of the times. Whereas in the 
past no one would have blinked at some of the things 
I said, I have no problem paraphrasing things now – it 
can even add an extra dimension of humour. But in 
those days – I’m talking about the 1970s – comedians 
like Gaston and Leo, Jacques Vermeire, myself, and 
others discussed just about every theme under the 
sun. However, the people we put through the wringer 
had no platform to express their dissatisfaction. Now, 
thanks to social media, that has changed completely. If it 
hurts people, I don’t do it anymore. You have to be more 
careful as a comedian, although it is different in a 
theatre than on television. When I used to make an off-
colour joke, for example about Jesus, someone would 
write an angry letter to the newspaper. That was all, 
but today? Things can get a lot more acrimonious.”

Back to the drawing board 
“As a child, I always wanted to become a 
cartoonist. In my book, you will find numerous drawings 
from the past and present. But things turned out 

differently. I remember having contact with a girl who 
worked in the studio of Hergé, the spiritual father of 
Tintin. She was working for Hergé at the time, and 
was only allowed to colour Tintin’s sweater in blue. 
There was no real creativity. When one day I saw Jan 
De Wilde perform, things suddenly clicked for me. The 
stage had always been a draw for me, but the threshold 
seemed far too high. I thought you had to be cut out 

1987  

the year of the film Hector, 
directed by Stijn Coninx. About an 
orphan who ends up in the family 
of a baker. Hilarious cinema. And 
legendary. The scene with the 
glass of chocolate milk is Flemish 
film history. Almost a million 
tickets sold! 

1990 

The sequel to Hector? 
The film Koko Flanel with 
Bea Van der Maat, in which 
Urbanus plays the role of 
Placide, a schmuck who 
becomes hugely famous 
against all odds. For 18 years 
it was the most successful 
Flemish film ever made.  

1991  

Urbanus ends up on the 
extremely popular VTM 
programme Wie Ben Ik 
(‘Who am I’), presented by 
Goedele Liekens. 

1995  

Urbanus appears in the 
12-part series Genoeg 
gelachen, nu humor (Enough 
laughter, now for some 
humour’). The single Poesje 
stoei (‘Pussy’) becomes 
a number 1 hit.

URBANUS IN A NUTSHELL
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of the same cloth as people like Will Tura 
before you could make it, but when I saw 
Jan De Wilde – a bit shabby and with subjects 
that were closer to my world – I immediately 
knew that I wanted to do the same. It was 
with the advent of cabaret that I found my 
niche. At a certain point, my segues became 
longer than the songs I was performing, and 
so the performances gradually evolved into 
the beginnings of my stand-up comedy.”

It certainly led to a very exciting 
and successful career. Urbanus 
is still active today, appearing on 
countless TV programmes. In the 
autumn of 2021, for example, 
his songs were covered on the 
show ‘The Best Of’ (VTM), with 
contemporary artists performing 
their own interpretations of songs 
from Urbanus’s extensive repertoire. 

En van waar dit allemaal komt, Urbanus,  
170 x 240 mm, 512 p,  
Arena Natural Smooth 90 g

133

montagetafel. Die man verontwaardigd ‘Godverdomme, dat is dat stukske 
chauff eur dat hier die boel aaneen plakt!’ Meneer Gillis begreep dat het 
gepingpong tussen de optredens en mijn werk niet vol te houden was.
In onderling overleg heb ik toen mijn werk opgezegd, ik nam afscheid 
van mijn mededrukkers en waagde de sprong into The Dark World of The 
Flemish Kleinkunst.

De sprong into The Dark World of The Flemish Kleinkunst.
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2017  

a new theatre show, Trecto Pnix, 
is in the pipeline and looking 
promising until it is ultimately 
cancelled due to the coronavirus 
pandemic.

2005  

the series Urbain, in which 
Urbanus plays himself in a 
fictional series about his life.  

2011 

The stage show Urbanus Zelf 
(‘Urbanus Himself’) covers 
the highlights of the man’s 
career. He tours with it through 
Flanders and the Netherlands.  

2014 

the song ‘Bakske vol met stro’ is 
included in the Flemish Classics 
hall of fame, a concept of Belgium’s 
Radio 2.

Yes, times are changing. 
There are things that I 

cannot say now, but I will 
not lose sleep over them. 

I just adapt my texts to 
the spirit of the times.
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Every now and then, you 
encounter an artist 
whose work floors you. 
A sculpture that knocks 
you for six, a painting 
that takes your breath 
away or a photograph 
that makes you weak at the 
knees. Such as the monochrome work of 
Bastiaan Woudt, a Dutch photographer who brings 
new vitality to black-and-white photography 
and whose work has gallery owners and 
photography lovers all over the world in its 
thrall. At 34, Woudt is still a jeune premier, 
but his work shows such maturity that 
you’d think he’d been on 
the scene for generations. 
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impressive portfolio. Where 
do your ambitions lie? 
“I would love to have a solo 
presentation in a museum. Much 
of my work has been exhibited 
before, in various places, but not 
yet in a museum. A dedicated 
exhibition, that would be very nice.”

Your work is not limited to 
portraits, landscapes, still 
lifes and nudes. For your book 
Bastiaan Woudt in Morocco you 
went on a long journey through 
that country, on the initiative 
of the Van Vlissingen 
Art Foundation ... 
“A very inspiring journey, yes. I 
was given carte blanche for that 
trip and was allowed to choose 
the country I would visit. I knew 
I wanted to go to Africa in any 
case, but if you want to travel 
around comfortably with expensive 
technical equipment, the countries 
you can choose from are somewhat 
limited. A friend of mine advised 
me to go with Morocco. That turned 
out to be an incredible success. 
What an inspiring country. I would 
love to go back there again.”

1605
Woudt is not the kind of man to 
deny other creative souls their 
place in the sun. On the contrary. 
His platform 1605 Publishers 
gives up-and-coming talent 
and renowned names alike the 
chance to present their work.

“I founded the platform in 2020, 
with the coronavirus crisis in full 
swing. With 1605 Publishers we 
want to showcase young talent 
through art books, in-depth 
interviews, documentary films, 
magazines and social media. All 
driven by a great love for aesthetics. 

From a distance, your photos 
sometimes look like intense 
graphic compositions, with a 
certain sensuality that you notice 
when you look at them up close. 
“Yes. When I take photographs, 
I always start from the image, 
the play of lines. I just love the 
contrast of black and white, the 
tonal range and the expressiveness 
of the images. I do retouch here 
and there, but that ’s it. And why 
black and white? In this regard, 
I take some inspiration from 
examples such as the great Man 
Ray, Irving Penn, Paolo Roversi, Bill 
Brandt, and others. The classics, 
so to speak. The choice of black 
and white is also because, with 
photography, I seek to step away 
from reality; once you remove 
colour from your images, you 
remove a layer of reality, you 
create a certain distance. To put 
it another way, colour makes the 
images too close to the viewer. 
Black and white leaves more 
room for suggestion. I like that.”

Evolution: following 
via your own path
“ I follow the development of 
photography closely, if only 
out of technological interest. 
But when I see the images of 
contemporary photographers 
and the processes they use, 
I often fail to understand what 
they want to say or where they 
are going with it. It is sometimes 
quite distant from what I do or 
try to achieve. I myself am no 
stranger to experimentation, 
but it always leads me back to 
classic photography in the end.”

You’re in your thirties. That’s 
pretty young. You have 
already put together a very 

Not the case, of course. Yet 
Bastiaan Woudt’s career to date 
has been remarkable, to say the 
least. In contrast with many other 
fine art photographers who refined 
their skills through years of training, 
Woudt’s impressive oeuvre is not 
based on any formal training. He was 
driven instead by pure passion 
and the desire to follow in the 
footsteps of great examples such 
as Irving Penn and Richard Avedon, 
powerhouses likewise renowned for 
their black‑and‑white images. 

Woudt, who at the time of our 
conversation was just back from 
two busy days of shooting in Paris, 
had the following to say about 
his inspirations: 
“When it comes to inspiration, I am 
mainly influenced by architecture 
and interior design. I really enjoy 
the interplay of lines in graphic 
compositions or how a building is 
perceived by the architect, such 
as with Vincent Van Duysen, whose 
austere, minimalist approach I find 
truly enlightening. Minimalism, the 
use of materials, philosophy ... all 
of these give rise to new ideas. 
Besides architecture, everyday 
life also provides an inspiration 
boost. A meeting, a podcast, a film, 
certain Instagram accounts ...”

Those who see your work for 
the first time will discover a 
style characterised by stark 
planes of black and white. 

The choice of black and 
white is also because, 
with photography, I seek 
to step away from reality; 
once you remove colour 
from your images, you 
remove a layer of reality.
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quality when necessary. Graphius 
has been an excellent partner 
for us in this area for years.”

What is your vision with 
regard to print today?  
“We believe that there is still room 
for beautiful printed matter; our 
customers recognise that printing 
adds value to their communications 
and has an important role in 
fulfilling their marketing needs. 
What ’s more, the printing landscape 
is changing enormously, with 
some companies merging and 
others closing down. We see 
specialisations emerging in printing 
companies. I think this is a 
positive development: you should 
do what you’re good at, not try to 
do everything. We see customer 
knowledge slowly disappearing. 
Our strength is that we know the 
market and have a great deal of 
know‑how in the field. In this way 
we are able to select the right 
suppliers for the job and therefore 
obtain the best price and quality.”

neutral, without colour cast, and 
thus present his photography as 
precisely as possible. Once the 
paper choices were made, we went 
through two test printing sessions to 
arrive at the best possible result.”  

What would you say is the defining 
quality of your work? Is there a 
clear Ronda + Bierman signature?  
“The Ronda + Bierman signature is 
unambiguous: as a print manager, 
we oversee complex and very 
high-quality graphic productions, 
from an advisory and supervisory 
role. With our knowledge of the 
graphic arts, we explore every 
possibility in order to achieve an 
optimal product. We seek out the 
best options for our customers, in 
terms of paper, printing methods 
and finishing. Whether it ’s for a 
beautiful coffee-table book, a 
product brochure or a luxury box 
in which to keep the books.”

What process was used to print 
Woudt’s black‑and‑white images?
“With these kinds of black-and-white 
images – which are printed in full 
colour – we see that the result 
can be influenced by different 
printing techniques, the use of 
varnish or dispersion varnish and 
even different printing presses 
with the use of printing profiles 
and grids. As such, testing with the 
chosen paper for the publication and 
with the right printing press is the 
only correct form of preparation. 
Antilope’s DTP department did a 
great job in preparing for printing. 
They put the images on the plate in 
as neutral a way as possible. And 
the printers at the press also put in 
great work to get the right result. 
Because we are always present at 
the start of the printing process, 
we are able to check and improve 

With this platform we don’t limit 
ourselves to one discipline of 
art, we focus on many different 
artists from all disciplines of 
art, design and architecture.” 

For the printing of his retrospective 
publication, Rhythm, Bastiaan 
Woudt called on Ronda + 
Bierman, a respected print 
management firm with buckets 
of know‑how. He describes Ronda 
+ Bierman as a strong‑minded 
company that has a great love of 
the craft, welcomes challenges, 
and thinks in terms of processes 
and solutions. Our first question 
to them was easy: what kinds 
of challenges are involved in 
printing Woudt’s work?  
“Printing this kind of book is always 
a challenge, every photographer has 
their own wishes regarding image 
and paper choices and how it all 
fits together. For Bastiaan Woudt, 
it comes down to always ensuring 
that the printed materials remain 

I would love to have 
a solo presentation 
in a museum. 

Rhythm, Ronda & Bierman  
Printmanagement, Purmerend, 
285 x 380 mm, 488 p, Gardapat Kiara 135 g
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Histoire du 
graphisme en France  

reissued in a revised and extended version
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Originally published in 2005 and 
reissued in 2008, Histoire du 
graphisme en France was the 
first book to trace the evolution 
of graphic design in France from 
the 16th century to the present. 
This veritable bible of graphic 
design, written by historian of 
graphic design typography Michel 
Wlassikoff, has contributed to 
the recognition of this discipline 
as an essential mode of 
communication and an important 
creative field. Last June, the 
Musée des Arts Décoratifs in 
Paris published a new version of 
the tome, revised and expanded 
with a new and in-depth chapter 
on the years 2005 to 2020.

An author of several books on 
the history of graphic design, 
Michel Wlassikoff is a graduate of 
the School for Advanced Studies 
in the Social Sciences (EHESS) 
in Paris and the founder of 
Signes, a quarterly magazine on 
graphic design, which ran from 
1991-1998. Wlassikoff has also 
taught at various art academies 
in France and beyond. We asked 
him where his passion for graphic 
design came from.

“I have always been interested in the 
poster and its many variations, such 
as the enamel advertising signs to 
which I devoted a book in 1983 and 
which are in great demand today. 
Over the years, I became interested 
in graphic design with a broader 
and more contemporary approach 
(visual identity, signage, etc.), 
as well as typography.”

What prompted you to write 
Histoire du graphisme en France?
“In the 1990s, during my time as 
director of the magazine Signes, 
which focused on the history of 
graphic design, I noticed that 
there was a lack of research and 
publications devoted to graphic 
design and its development 
in France. That’s when I had 
the idea of reconstructing the 
history of this discipline in the 
specific context of France. I had 
the support of Marsha Emanuel, 
who was responsible for graphic 
design at the French Ministry of 
Culture. And publisher Dominique 
Carré was interested in the project 
right off the bat. Things evolved 
significantly the more my research 
proved to be of importance. In this 
way the idea emerged to develop 
a reference work that was as 
complete as possible. Dominique 
Carré and the Musée des Arts 
Décoratifs formed a co-editorship 
that gave me privileged access to 
the museum’s rich archives as well 
as the inclusion of more than a 
thousand documents in the work.”

76

(1925-1930)

A.M. Cassandre,  
L’Intransigeant, affiche, 
1925, 160 x 120 cm.

 03-p.66-103_29mars2021_BAT_defr.qxp_MAD_Graphisme  29/03/2021  17:56  Page 76

A.
M.

 C
as

sa
nd

re
, L

’In
tr

an
si

ge
an

t, 
affi

ch
e,

 19
25

, 1
60

 x
 12

0 
cm

.

42GRAPHIUS



How do you go about writing such 
a reference work? How much 
time did you spend on it?
“The research and the creation of 
the work took five years. I delved 
through numerous archives in 
France and abroad. I consulted any 
books and publications dealing 
with or mentioning the subject, 
books spanning decades. I was 
also granted access to exceptional 
private collections. Then it was a 
matter of making a selection from 
the great trove of information and 
documents I had amassed. I was very 
involved in the development of the 
book and even its layout, especially 
when it came to the task of making 
a hierarchy of the iconography.”

What are the main evolutions or 
turning points that plot the history 
of graphic design in France?
“First of all, it should be noted that 
up until the 19th century, France 
was a world leader in the field 
of typography, both in terms of 
typefaces (from Garamond to Didot, 
the French supremacy in this field 
was widely recognised) and layout: 
the ‘romantic’ style of typography 
was born in Paris. At the end of the 
19th century and the Belle Epoque, 
poster art flourished in France thanks 
to designers such as Toulouse-
Lautrec and Les Nabis, and many 
‘minor masters’ with remarkable 

designed posters and poster 
artists like Cassandre depicted 
street furniture. I was also 
responsible for the chapter on 
graphic design and typography 
in the catalogue of the exhibition 
‘UAM, une aventure moderne’, held 
at the Centre Pompidou in 2018.”

This revised edition has been 
enriched with a new chapter 
devoted to the recent history of 
graphic design. What were the main 
developments in graphic design in 
France in the period from 2005 
to 2020?
“They are numerous and the title 
of the last chapter reflects this: 
‘A flourishing beginning to the new 
century’. This is intended to bear 
the message that graphic design 
and typography are doing well and 
receiving increasing recognition 
internationally. Artists who had 
already been earmarked for 

technique. Then, at the beginning 
of the 20th century, the pictorial 
revolution and modernism had a 
great influence on the evolution of 
the poster, as well as on graphic 
design in general and typography.”

Do you have a favourite period?
“The turning point of the 1930s is 
one of my favourite periods with 
the birth and rise of the Union des 
artistes modernes (UAM), which made 
modernity the key concern of a large 
number of designers: architects, 
poster designers, props and 
typographers united under the UAM 
to shape the French representation 
of modernism, as distinct from the 
Bauhaus in particular. In the Musée 
des Arts Décoratifs, I had access 
to unpublished UAM archives that 
show the richness of its exhibitions 
and their resolutely interdisciplinary 
character. It was the period when 
architects like Mallet-Stevens 

44

(1880-1925)

Eugène Grasset,  
Cycles & automobiles 
Georges Richard, affiche, 
1895, 149,5 x 110,5 cm.
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success in 2005 have since fulfilled 
their promise, such as MM/Paris, 
Philippe Apeloig, DeValence or 
Catherine Zask. Whether in the field 
of books, institutional or cultural 
graphic design, the press, digital, 
etc., new graphic designers and 
studios have emerged, including 
Helmo studio, Agnès Dahan, 
Annette Lenz and Loran Stosskopf, 
artistic director of Télérama. 
Typeface designers have established 
themselves on an international level, 
notably Xavier Dupré, Stéphane Elbaz, 
Sandrine Nugue and Alice Savoie. 
Women are now better represented 
in the field, a development that 
happily shows no signs of stopping.”

What is the place of graphic 
design in our communication 
systems today? And in society 
more generally?
“It is significant but sadly not always 
appreciated as such: in the book I 
underline the difficulties that even 
the most highly regarded graphic 
designer may encounter when it 
comes to being recognised for their 
work. Although I give many examples 
showing that excellent graphic 
creations can be implemented 
and that they promote good 
communication, there are still 
many obstacles to the designer’s 
development. One is a lack of 
respect for their work on the part 

of the clients, who treat graphic 
designers as subordinates who 
must be ready for them at any 
time. This is an attitude that they 
would not adopt with architects 
or designers, or at least not to the 
same extent. Another obstacle is 
the poor taste that is increasingly 
encountered on social media.”  

Apart from the new section devoted 
to the recent history of graphic 
design, what other significant 
changes, improvements or additions 
have been made to this edition, as 
compared to the previous one?
“Generally speaking, all chapters 
up to the 1990s have been kept as 
they are, except for a few minor 
corrections. What was originally 
the last chapter (L’extension du 
domaine du graphisme [1990-2005]) 
has been considerably reworked in 
order to give more space to graphic 
design in the realm of publishing, 
especially with the arrival of 
Editions Xavier Barral, and more 
attention has been paid to graphic 
design in the field of music, for 
example with the studio H5. The 
extensive last chapter (Un début 

de siècle florissant [2005-2020]) is 
completely new. It is the result of 
research, selection and a course of 
development spanning more than 
a year, in close collaboration with 
Chloé Demey, head of publications 
at the Musée des Arts Décoratifs.”

Finally, are you working on any 
other writing projects? On graphic 
design, or any other topic?
“I’m currently putting the finishing 
touches on a comprehensive 
guide to typography and graphic 
design that will be published by 
Éditions Flammarion in the spring 
of 2022. I am also working on an 
exhibition and a book dedicated 
to the graphic designer and 
typographer Marcel Jacno (1904-
1989). These are planned for 
autumn 2022 in collaboration with 
Malesherbes Printing Museum,” 
Wlassikoff concludes.

The publishing department of 
the Musée des Arts Décoratifs 
once again called on Graphius for 
the printing of this revised and 
expanded version of Histoire du 
graphisme en France. Chloé Demey, 

77

Des Arts décoratifs à l’Union des artistes modernes 

Boris Bilinsky,  
Métropolis, affiche, 1927, 
303,5 x 224 cm. 

Bilinsky collabore aux 
décors de Métropolis  
de Fritz Lang. Installé  
à Paris en 1922, il côtoie 
l’immigration russe et 

réalise les affiches de  
la maison de production 
Albatros. Il fonde, en 1928, 
l’agence Alboris « pour 
tous travaux de publicité ». 
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head of the museum’s publishing 
department, looks back on 
this collaboration below and 
recalls how it started ...
“The Musée des Arts Décoratifs 
has a private status, but manages 
public collections. All its 
publications are produced entirely 
in-house, from design to production 
and marketing. If I remember 
correctly, I heard about Graphius 
for the first time in 2016. It was 
through word of mouth in the 
Parisian museum scene, since we 
communicate quite a lot among each 
other. And whenever I leaf through 
an exhibition catalogue, I often 
look to see where it was printed...”

requirements, which required some 
back and forth. Initially, the idea was 
to do a screen printing pass to mark 
out the title in blue. However, nobody 
expected that this blue marking, 
which we thought was very opaque, 
would be somewhat transparent, 
turning green in combination with 
the underlying yellow. So we had 
to revise the design. We ended up 
doing a second silk screen pass. 
With this cover, the new edition 
appears very different to the first 
one, which was a hardcover with a 
simple four-colour print. Another 
special feature is that this cover is 
printed on Imitlin paper, which is a 
protective paper. I really appreciated 
the way Graphius collaborated with 
us in coming up with solutions.”

Given that we are talking about 
graphic design, were there 
any particular requirements 
regarding printing? And how did 
Graphius respond to them?
“Yes, but not really for the interior, 
which is a classic four-colour print. 
Compared to the previous edition, 
we did change the paper, to have a 
more modern paper and a slightly 
lighter book. We switched from 
a 170 g to a 150 g paper. Hence 
a lighter book, despite the fact 
that it has more pages than the 
original. It is also more flexible since 
we went with a paperback cover this 
time. It was during the production 
of the cover that there were specific 

Histoire du graphisme en France,  
Les Arts Décoratifs, Paris, 
260 x 290 mm, 352 p,  
Magno Volume 150 g

114

(1930-1940)

Alexis Kow,  
annonce Panhard parue 
dans L’Illustration, 1932.
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Sharon
STONE

éblouissante dans Ratched, la nouvelle série de Netflix 
On dit que la vie commence à 50 ans, mais on pourrait même aller jusqu’à 60 

dans le cas de  Sharon Stone. Parce qu’à 62 ans, l’actrice semble prendre un nouvel envol. 
PAR ELKE SOCKEEL

12

Getting older is no 
longer a barrier to 
enjoying the finer 
things in life. 
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In 2007, Manoëlle Sepulcher, a woman with many 
innovative projects under her belt, launched the 
magazine 50+ Lifestyle together with a former 
colleague. Never losing sight of the target group of 
seniors. The reasons to launch such a publication 
were manifold: not only was life expectancy 
increasing, leading to an ageing population, but 
there was also the fact that those living longer were 
also enjoying better health in their old age. Not to 
mention that older generations wield considerable 
purchasing power. A long time has since passed 
but the magazine has continued to evolve. The new 
name, Fifty & Me, reflects a new approach to the 
target group, while the focus of the magazine has 
remained the same – female fifty-somethings who 
haven’t lost any of their daring, optimism or style. 

The current product is quite far removed 
from the very first magazine. What was the 
underlying motivation for this evolution?
“We set out wanting to target young seniors 
between the ages of 50 and 60, but we made the 
mistake in the beginning of using a lot of pictures 
of people with white hair and wrinkles. We realised 

that this didn’t really work because our target 
audience has a certain cognitive age, i.e. the 
age they are in their head. When you are 60, 
you’re still 50 in your head. And so you don’t 
necessarily relate to a physically older person. 
This insight has led us to adapt the form and 
especially the visual aspect of the magazine. 
Not by filling the pages 25-year-old models, 
but rather with women between 45 and 55.”

The mentality has changed too, hasn’t it?
“Yes, very much so. Magazines remain highly 
dependent on advertising revenue and initially 
advertisers were extremely reluctant to invest in a 
magazine that they sometimes even described as 
a ‘magazine for the elderly’. But that has changed 
a lot. Brands have realised that our target group 
represents enormous purchasing power, especially 
in the areas of health, well-being and beauty – areas 
in which women are generally more interested. 
Brands such as L’Oréal, Beiersdorf, Procter and 
many others have now understood how relevant 
this target group is. Ditto for tour operators. With 
the magazine, we are aiming at a fairly high-end 

What if 
life starts 

at 

Sharon
STONE

éblouissante dans Ratched, la nouvelle série de Netflix 
On dit que la vie commence à 50 ans, mais on pourrait même aller jusqu’à 60 

dans le cas de  Sharon Stone. Parce qu’à 62 ans, l’actrice semble prendre un nouvel envol. 
PAR ELKE SOCKEEL

12

50?
This is the ethos behind Fifty & Me, the quarterly magazine that invites dynamic young 
fifty-somethings to discover the latest trends in health, beauty, well-being, leisure, 
culture, travel and gastronomy. And always with positivity and optimism. We spoke to 
publisher Manoëlle Sepulcher to find out about the evolution of the magazine, whose 
characteristic square format certainly won’t go unnoticed on news stands.
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the website aims to be more topical, responding 
to shorter-term trends and highlighting particular 
exhibitions or activities. We also send out a nice 
newsletter twice a week and, just like the magazine, 
it is published in French and in Dutch. In it we 
discuss current topics with an informative angle. 
Again, the focus is on culture and health, such 
as menopause day, migraine week, etc. In short, 
it allows us to report on more specific issues.”

What’s next? Perhaps an international roll-out?
“I am looking forward to organising activities for readers 
again as soon as the pandemic permits. Such as the 
events we organise in the world of golf. We would 
also like to arrange get-togethers around themes of 
well-being and health, such as oenology workshops, 
etc. And I would love to launch Fifty & Me abroad, but 
I am still waiting for the right opportunity. Finding a 
good co-publisher, advertising agency, etc., is not 
something that happens overnight, as those in the 
business will understand ...”, Sepulcher concludes.

target group of people who are still in good health, who 
want to travel, visit good restaurants, go on cruises, etc.”

What is the strength of Fifty & Me today?
“By organising the magazine according to certain 
themes and content categories, we are able to really 
address the main concerns of our readership. We’ve 
got health, well-being and beauty well covered, but 
leisure, travel, gastronomy and culture also have their 
place in the magazine. Getting older is no longer a 
barrier to enjoying the finer things in life. Maintaining 
your figure, looking and feeling younger is also a major 
concern. Fifty & Me distinguishes itself through its 
high-end, inspiring and positive qualities, which we 
seek to emphasise. My girlfriends all tell me it’s a great, 
optimistic magazine with really focused content. 
And then, of course, there is the square format, which 
has always been part of the magazine’s identity. 
A very unique format that appeals to our readers and 
distinguishes us from other titles on the news stands.”

On what kind of paper is Fifty & Me printed?
“Fifty & Me is printed on Magno Matt paper in the square 
format; this is the DNA of our product. We chose a very 
high-quality, tactile paper because we want to stand 
apart from competing magazines. This paper choice 
ensures that the magazine can readily be positioned in 
the premium market segment. This was recommended 
to us by Graphius, with whom we have worked for 
ten years for our printing. We appreciate this kind of 
sage advice and the human touch this company is 
known for and are very happy with the service, the 
printing quality and the finishing of the magazine.”

The magazine has an online platform in 
fiftyandmemagazine.be. What is the added 
value of this? 
“The paper magazine and the digital version are very 
complementary. Whereas the paper version, with its 
quarterly publication, offers more timeless articles, 

N°52 Automne - 2020 - Prix 4,50 €

VIEILLIR
AVECAVEC
PLAISIRPLAISIR

N°53 Hiver - 2020/2021 - Prix 4,50 €

RECETTESRECETTESEN FAMILLEEN FAMILLE LET’S TALKLET’S TALK
ABOUTABOUT

Fifty & Me, Editions Maglife, Lasne, 
225 x 235 mm, 132 p, Magno Volume 100 g

When you are 60, 
you’re still 50 in your 

head. And so you don’t 
necessarily relate to a 

physically older person. 
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How much is 
your life shaped  

by your place of birth?
Privileged Europeans may sometimes wonder how things might have 
been if they had instead been born in one of Brazil’s favelas. If that were 
the case, it’s unlikely you would have been able to attend school and 
learn the three Rs. For around 31 years now, the Belgian organisation 
Cunina has been committed to helping underprivileged children 
in places where education is not yet a given. It does this through 
personal sponsorship programmes and educational projects.

49 GRAPHIUS



When founder Sophie Vangheel founded Cunina 
31 years ago, she had already amassed ten years’ 
experience as a medically-trained team member of a 
Canadian non-profit. “Fascinating work,” she recalls, 
“but there was something missing. A lot of children 
of the families we were helping were not attending 
school. For the simple reason that there often were no 
schools around or there wasn’t the money to send the 
kids to school. What we view here as a basic human 
right is not yet a given everywhere in the world. Most of 
the children in our projects are from broken homes, 
so there is no social safety net. If one parent falls ill, 
there may be soon no food on the table as a result. 
This often has dire consequences, especially now: 
with the coronavirus pandemic, the schools are closed. 
With the current situation, in some partner countries, 
they are having to divert the funds usually reserved 
for education into the funding of food parcels.”

Everyone has a right to education
“The place you’re born is what largely determines your 
experience in life. I don’t think we in the West really stop 
to consider how good we have it here. A roof over our 
heads, food on the table every day, cheap healthcare 
and education. If you were born in, say, a slum in the 
Philippines, life would be very different for you. It’s 
unfathomable to us. I started Cunina to offer children 
in the most remote places of the world the opportunity 
of an education. Now, in 2021, we as an organisation 
can look back on over 16,500 sponsorships and over 
220 educational projects, from the building of schools 
and boarding schools to libraries and sanitary facilities … 
all without a cent of federal government support.”

Graphius also supports a child. Patrick regularly sends us a photo and a letter.
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No government support? That’s very impressive. 
Where does Cunina get its funding, then?
“From companies and private individuals. And that’s 
hard work. Since our early beginnings, I’ve been the one 
doing the fundraising for Cunina. I’ve become quite good 
at it, if I say so myself. I know how to convince people 
with our story. Whenever I present the organisation 
to companies, I tell them that our operational budget 
is less than 10%. We seek to keep it that way as this 
is usually a deciding factor for them. We don’t do paid 
advertisements, transparency is high on our agenda and 
we have ambassadors with name recognition who help to 
get us in the Belgian press: Sabine De Vos, Luc Appermont, 
Nathalie Meskens, Wouter Torfs and Natalia. As a 
founder of Cunina, I inspire people with my story and 
I’m able to convince a lot of companies to sign up.”

Small gesture, big results
“People who commit to a sponsorship know which child 
they are going to be supporting. There’s a one-on-one 
relationship between the children and the sponsors, 
with the children informing their sponsors of their news at 
scheduled moments. We ask the children to write a letter 
to their sponsors twice a year and vice versa. Their school 
reports are also included in the correspondence. Really 
beautiful relationships often arise out of this and it goes 
to show that children – though they may come from slums 
or favelas – really can make something of their lives with 
the right support. Sometimes a small amount can make 
all the difference: sponsors pay just thirty-five euro a 
month. Thirty euro goes towards school fees and the 
purchase of school materials, a uniform, books, warm 

meals, and much more. Five euro goes toward Cunina’s 
operational budget. And it’s not only about money, 
of course, but the positive empowerment it affords. 

“We want to impress on children that they can make 
something of their lives, that they can break this vicious 
cycle of poverty. What’s more, the next generations 
will in turn have a chance at a better life. So, in the 
case of many sponsorships, you’re not only helping just 
one child but the whole family and their descendants. 
Your donation may be monetarily insignificant 
to you, but the result of it will go on and on.”

Read more about Cunina on their website: www.cunina.org 

Cunina VZW, Geel, 210 x 297 mm, 20 p, Maco HV white 115 g
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Jan Delvaux
Stories from the vault of Belgian musical treasures

Countless releases, ranging from 
singles to LPs, posters to graphic 
artwork, have already ended 
up on the scrap heap, because 
no one thought there would 
ever be any interest in them.
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In a world of their own – in the best 
sense. That’s the least you can say 
about our Belgian musicians. Today, 
bands such as Balthazar, Brutus, 
dEUS, ILA, Dez Mona and Walrus 
have gained an impressive following 
both at home and internationally. 
What do they have in common with 
those who went before them? A kind 
of ‘Belgitude’, a musical approach 
that is an extension of the Belgian 
sense of absurdity, of not wanting 
to follow the rules, an innate 
disdain for  established norms.

“That’s something you notice a lot 
throughout Belgian pop history”, 
Delvaux tells us. “Our musicians 
have always done their own thing, 
because for a long time there was 
no professional framework. Today, 
almost every self-respecting band 
will have a manager and a booking 
agency, but things used to be rather 
different. With the exception of artists 
like Will Tura perhaps, because he 
had the foresight to surround himself 

with a professional team from the 
very beginning. His story is truly 
unique in Belgium, which is why we 
have dedicated an entire show to 
Tura. Not to mention he recently 
surpassed the milestone age of 80 
and is still performing. Even though 
he always said he’d stop at 50, a 
small miscalculation on his part.

“Will Tura’s story is beautiful 
because it’s so closely linked to that 
of producer Jean Kluger (the man 
behind the international hit and 
first Belgian golden rock record ‘Kili 
Watch’ by The Cousins, ed.), the big 
boss of the record labels Topkapi 
and Biram. Myriam Dekoster, who 
worked with Tura and Kluger for 
decades, came backstage after 
one of our performances, at around 
eleven in the evening. She had to 
excuse herself for a minute, saying 
she had to call Jean Kluger urgently, 
because he wanted to know how 
the performance had been. The 
fact that Kluger – already of a ripe 

Jan Delvaux: Belgian pop connoisseur. Journalist. 
Passionate music lover. Theatremaker? Yes, that 

too, especially since he and companion Jimmy 
De Wit started touring the Flemish hinterland 
with ‘Belpop Bonanza’, a show that immerses 
the audience in the ‘stories of Belgian music’ 

night after night. Stories about local legends like 
Paul Severs, Della Bossiers and Adamo. If you 

want to know more about Belpop and its leading 
performers, you will find what you are looking 
for in the “Belpop” series of books, which are 
full of stories, facts and musical discoveries. 

They’re currently rolling of the Graphius 
production line with great fanfare. And these 

tomes are instant classics to be proud of.

Jan Delvaux

old age – wanted to know how 
things went so late in the evening 
says a lot about his dedication 
to the profession. And the same 
applies to Will Tura himself. What 
a career he’s had. Did you know, 
for example, that he is responsible 
for introducing the follow spot in 
Belgium? Not many people know that. 

“Times have changed, that’s for 
sure. To say one more thing about 
Tura: in those days, artists did not 
have a fixed backing band. It just 
wasn’t feasible, logistically. In every 
major city where Will Tura went 
to play, freelance musicians were 
called in to rehearse and perform 
the repertoire. It once happened 
that Tura drove from Hasselt to 
Ostend via Brussels, and played with 
a different band at each stop along 
the way. In one evening, even. Over 
time, he selected the best musicians 
from the various backing bands 
and put together his best-of band. 
They were totally different times.”
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Books full of stories  
Performances, books, radio 
interviews … Jan Delvaux likes nothing 
more than to regale listeners with tales 
from the fascinating history of Belgian 
music. “I think I spend 75% of my time 
archiving Belgian music history”, he 
says. “I just started doing it at one 
point, unbeknownst to anyone, and 
never stopped. Every day I am thankful 
that I have the privilege to chart this 
history, because it would be easy to 
forget how rich it is. Unfortunately, 
a lot of archive material has already 
been lost. Countless releases, ranging 
from singles to LPs, posters to graphic 
artwork, have already ended up on the 
scrap heap, because no one thought 
there would ever be any interest in 
them. It makes the search for hidden 

gems more difficult, but all the more 
rewarding when you find one. Recently, 
Njord (De Petter, head of production 
at Working Class Heroes and publisher 
Sylvain, ed.) went to someone’s home 
to pick up a cassette of Biljarten Na 
Halftien (‘Billiards after Half Nine’), 
because the records and the sleeve 
were nowhere to be found. Finds like 
that are real woo-hoo moments.”

“You would also be amazed at how 
closely connected Belgian musicians 
are to each other and how important 
the city of Brussels has been for 
the emancipation of the Belgian 
scene. In the 60s and 70s, artists like 
Johan Verminnen, Raymond van het 
Groenewoud, Jean Blaute, Urbanus 
and Arno tentatively dipped their toes 

Stichting Belpop VZW,  
Merelbeke, 170 x 240 mm,  
136 p, Offset white 140 g

into the river of pop and rock. And 
they all moved to Brussels. Van het 
Groenewoud played the piano with 
Verminnen, Urbanus was taken under 
the wing of Jan De Wilde, Jean Blaute 
turned out to be a born producer, Arno 
became a true-blue Brusselite (and 
night crawler) … It is only when you 
start digging into that history that you 
discover how everyone is connected, 
even across generations. Roméo Elvis 
and Angèle are heirs to the Brussels 
new wave act Allez Allez; Tomas De 
Vos is a musical son of the Brussels 
avant-garde band Madou and now plays 
together with his parents; Tine, Pieter 
and Bert Embrechts come from a 
large musical family from the southern 
outskirts of Antwerp … it all fits 
together almost like a jigsaw puzzle.”

It’s clear that Delvaux is just scratching 
the surface here. His knowledge 
of Belgian music history knows 
no bounds. Want to know more? 
Well, you’re in luck, because all his 
stories and factoids have been 
carefully collected in eight separate 
volumes, each of them a treasure 
trove of Belgian pop and rock 
history gems. Rock on, Belgium!

Did you know, for example, 
that Will Tura is responsible 
for introducing the 
follow spot in Belgium?  
Not many people know that. 
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In 2016, Alexandra Hombergen bought VILLAS Decoration magazine. At the time, the societally-engaged, self-taught 
publisher was working at Edition Ventures where she produced, among other things, the guides for Elle magazine. As a 
publisher, she breathed new life into VILLAS and made the product unique. VILLAS has since become more than a magazine. 
Today it is a truly elegant and inspiring collector’s item with international appeal. In this interview, Alexandra looks back 
on the evolution of the magazine, and speaks about the challenges and trends in the field of homes and living.

126 127

Anniversary

Pfister sofa/Florence Knoll Credenza

years
50/60

Text: Raoul Buyle                      knolleurope.com 

O n les a aimés hier. On les adore aujourd’hui. Les meubles Knoll n’ont 

pas pris une ride. L’éditeur de mobilier confirme sa jeunesse d’esprit 

et sa modernité aussi bien en s’appuyant sur la nouvelle génération de designers 

qu’en réinterprétant les icônes de sa collection. « Ce ne sont pas des rééditions, 

dit-on chez Knoll, mais des éditions spéciales, limitées et numérotées, de meubles 

de référence qui font partie de notre patrimoine. » C’est notamment le cas de la 

« Florence Table Desk » (1961) et la « Florence Knoll Credenza » (1961) créées 

par Florence Knoll, designer de grand talent et épouse d’Hans Knoll, fondateur de 

la marque, qui considérait que le mobilier moderne se devait de compléter l’es-

pace architectural sans jamais lui faire concurrence. La « Florence Table Desk » en 

est un bon exemple : une table ronde ou ovale, parfaitement proportionnée, aux 

lignes intemporelles et élégantes qui s’inscrivent dans la durée, conçue à partir 

de matériaux triés sur le volet. Plateaux disponibles en placage, marbre ou verre. 

Sa polyvalence en fait la remplaçante idéale du traditionnel bureau de direction 

mais elle convient aussi parfaitement dans une salle à manger. La « Credenza » 

de Florence Knoll fête également son 60e anniversaire. Ce meuble de rangement 

emblématique trouve naturellement sa place, aussi bien dans un espace de travail 

que dans le reste de la maison. Cette année marque aussi l’anniversaire d’un 

autre meuble iconique de Knoll : le « Pfister Sofa » (1971) de Charles Pfister. Son 

élégance sobre et son confort à toute épreuve ont traversé le temps et reflètent 

l’intérêt du designer pour un mobilier de salon à la fois utile et sculptural.

We loved it yesterday. We love it today. Knoll furniture hasn’t aged a bit. 

A youthful spirit and modernity that the furniture manufacturer is still cultivating 

by turning to the new generation of  designers as well as by reinterpreting the 

icons of  its collection. ‘These are not reissues,’ points out Knoll, ‘but special, 

limited and numbered editions of  seminal pieces of  furniture that have become 

an inextricable part of  our heritage.’ The cult status today enjoyed by Knoll is 

perfectly illustrated by the ‘Florence Table Desk’ (1961) and the ‘Florence Knoll 

Credenza’ (1961) created by Florence Knoll, a talented designer and wife of  

Hans Knoll, founder of  the brand, who firmly believed that modern furniture 

should complement architectural space without ever competing with it. The 

‘Florence Table Desk’ is a case in point: a perfectly proportioned round or oval 

table with timeless and elegant lines that are designed to defy the passing 

of  time and made from carefully selected materials. Tops available as veneer, 

marble or glass. Its versatility makes it the ideal replacement for the traditional 

executive desk, nor does it look out of  place in a dining room. Florence Knoll’s 

‘Credenza’ is also celebrating its 60th anniversary. This iconic piece of  storage 

furniture is at home everywhere, whether in a workspace or in the rest of  the 

house. This year also marks the anniversary of  another iconic piece of  Knoll 

furniture: the ‘Pfister Sofa’ (1971) by Charles Pfister. Its understated elegance 

and comfort have stood the test of  time and reflect the designer’s interest in 

practical and sculptural living room furniture.

Implacably modern

FLORENCE KNOLL (1917-2019) © Courtesy of  KnollFLORENCE KNOLL CREDENZA (1961), design Florence Knoll © Courtesy of  Knoll

FLORENCE KNOLL TABLE DESK (1961), design Florence Knoll © Courtesy of  Knoll

PFISTER THREE-SEAT SOFA (1971), design Charles Pfister © Beppe Brancato
A collector’s item: 

    part magazine, 
   part book.
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The magazine VILLAS was created 
by Raymond and Elisabeth Naumann 
out of their love for contemporary 
architecture, gardens and 
photography. It has managed to keep 
up with the times and, since its first 
publication in 1970, has become an 
iconic magazine in Belgium, as well 
as in France, the Netherlands and 
Luxembourg. VILLAS, which usually 
comprises around 300 pages, was 
taken over by Alexandra Hombergen 
in 2016 and is now published on 
a quarterly basis in two versions 
(French-English and Dutch-English). 
Today, the magazine positions itself 
as a respected reference publication 
for the fields of architecture, design, 
decoration and contemporary art.

Alexandra, how did you breathe 
new life into the magazine 
after the takeover?
“After a period of acclimatisation of 
about a year, I started making some 
big changes. Since there was only 
one version at the time, in French 
and Dutch, we decided to make 
two editions: one in French and 
English and the other in Dutch and 
English. This is because we are not 
only present in Belgium, but also in 
Luxembourg, France, the Netherlands 
and Taiwan. We completely changed 
the structure of the magazine 
and worked for six months to 
redesign it, especially in terms 
of pagination. In short, we made 
it clearer, more glamorous, more 
inspiring. In 2019 we also went from 
two editions a year to four. This had 
a major impact on turnover and sales 
in bookstores. Finally, and perhaps 
most key, we made our content 
‘sexier’, distancing ourselves from 
the more technical approach of 
yesteryear. We shifted the focus from 
decoration to contemporary Belgian 
and international architecture, and 
integrated new content categories, 
such as Art, Travel and Patrimony. 
The latter section of the magazine is 
dedicated to investments – beyond 
real estate alone – and talks about 
inherited property and how to 
approach it. VILLAS thus offers a 
local, international and panoramic 
view of art, design, decoration and 
architecture. A total immersion that 
will inspire and seduce readers.”

Who exactly do you want 
to inspire and seduce?
“The core of our target audience 
– both female and male (40% of our 
readers) – consists of established 
senior executives with one or even 
two or three properties in Belgium 
and abroad. They have strong 

international ties and are open to 
a certain lifestyle of luxury and 
elegance. Our readership, for whom 
lifestyle is a social marker, is also 
interested in property investment 
and the luxury hotel market. They 
are looking for advice in this area 
as they like to invest (renovations, 
materials, kitchens, bathrooms, 
terraces and gardens, etc.) and 
actively follow the current trends.”

What is the strength of VILLAS?
“I would say its range, its seriousness 
and its unquestionable expertise, 
but also its chic and didactic 
approach. In a contemporary and 
bold tone, the magazine seeks to 
give readers access to the best 
high-end offerings, both locally and 
internationally. Even more than a 
magazine, VILLAS presents itself as 
a collector’s item, a unique product 
of proven quality. With its two 
bi-lingual editions – their common 
denominator being English – the 
exciting and informative VILLAS 
confidently crosses boundaries by 
positioning itself as an international 
magazine. Of course, Belgium 
and its people remain at the heart 
of the magazine’s soul, both in 
terms of our editorial content 
and our partnerships. After all, 
Belgian talent has already proven 
itself in the realm of architecture 
and design across the world!”

What about development abroad?
“Although the magazine is already 
distributed abroad (in France, 
Luxembourg, the Netherlands 
and even Taiwan), our desire is to 
develop it further in key markets 
or markets where we have strong 
ties, such as Italy, for example. 
However, the pandemic has brought 
this to a standstill for now. As such, 
we have tried to consolidate what 

Belgian talent has already 
proven itself in the realm 

of architecture and design 
across the world!
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about advancements in terms how 
to use nature’s energy and how to 
avoid the use of chemicals. Respect 
for the environment we live in is 
becoming a matter for all of us to 

etc. We will cover this topic a lot in 
VILLAS next year. About materials, 
home insulation, solar energy and 
even gardens. We are thinking 
increasingly about permaculture, 

we were doing before and that has 
worked very well. For us, 2021 was 
a totally crazy year, with a 23% 
increase in our turnover, thanks 
to advertising and particularly 
thanks to bookstore sales. So this 
is a very good sign. In 2022, we will 
see what’s possible abroad. For 
example, I’m working on the project 
to develop a version of VILLAS in 
Germany, with German leadership, 
German advertisers... This could 
also be done in Austria, a country 
that is economically rich but poor 
in terms of its magazine offering.”

The magazine gives you a 
fantastic overview of the sector 
of homes and living. What trends 
are you spotting in this area?
“The combination of nature and 
refinement is popular. Similarly, there 
is a desire for exceptional homes, for 
emblematic or new brands with high 
quality standards and products that 
are both luxurious and sustainable. 
And an ambition to attain the 
qualities of beauty and timelessness 
in all circumstances. Living in the 
now, and to the full. Daring to go 
for a dream home: contemporary, 
sustainable, for all seasons. And to 
surround oneself with close friends 
and professionals. To continue 
to open oneself up to what 
surrounds us and to allow creativity 
and allure into your space.”

What big challenges do you see 
coming in the future of homes 
and living?
“I think people want to live 
comfortably and luxuriously. But 
we are also taking more and more 
into consideration everything 
that is ‘green’. Brands, too, are 
thinking more about saving energy, 
whether it is in the construction 
of their machines, their materials, 
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What are the specific 
characteristics or limitations of 
VILLAS in terms of printing?
“To achieve such high quality in 
printing and binding requires time, of 
course. For example, the binding is 
done with a very strong glue because 
it would be unacceptable for even a 
single page of VILLAS to come loose. 
For some, the magazine has become 
a collector’s item and a lasting source 
of inspiration. Every week we receive 
requests for old issues, which can 
be ordered via our website. Paper, 
too, has evolved over the years. I 
made changes in this regard just 
two editions after the takeover. 
VILLAS is now printed on premium 
Périgord matt paper. This paper is 
indeed a bit matt, but not overly so 
and not grainy either. It lends itself 
very well to images of interiors 
because the relief is clearly visible. 
The reproduction is very good and 
my customers are very happy when 
they see the magazine. Me too!”

family, who founded VILLAS in 
1970. It is thanks to them that I was 
able to take over the magazine, as it 
was they who invented it. Because 
I am a very loyal person, I don’t see 
why I would change printers as long 
as I am satisfied with the service 
and everything is running perfectly. 
I have an excellent relationship with 
Fabienne de Morteuil. And in turn 
have absolute confidence in her 
analysis of the issues. I know that 
when the VILLAS magazine arrives 
for printing, people invest 200% of 
their energy to make sure everything 
goes smoothly. And the result is 
always to the same level of quality, 
i.e. very well printed, amazing even! 
I love our collaboration. We have 
clear agreements in place and 
there is always a very high level 
of trust between us. In addition 
to mutual respect, we also share 
the same mentality and the 
same way of working. So it really 
is a win-win relationship.”

consider and assume responsibility 
over. With VILLAS, we also want to 
look for techniques to approach 
this and talk about them, so that 
people gain some new ideas and 
sources of information that they 
may not have known about. So we 
can ultimately live healthier lives.”

Let’s talk about the printing of 
the magazine. What led VILLAS 
to work with Graphius?
“In 2016, Graphius took over Dereume 
Printing, who had published VILLAS 
since the beginning. Fabienne de 
Morteuil – with whom I had become 
friends during the production of the 
guides for Elle magazine – offered 
me the opportunity to take over the 
magazine. So sticking with Graphius 
was a matter of continuity.”

What kind of connection do 
you have with Graphius?
“I associate Graphius with Dereume 
Printing as well as with the Naumann 

Lighting

Light up your life

Qu’elle soit naturelle ou électrique, la lumière est un « jeu » savant qui magnifie l’architecture. Il existe un lien étroit 

entre les bâtiments et la lumière qui les sculpte et les traverse. Même, et peut-être surtout quand elle est ar tificielle, 

elle exprime le meilleur d’elle-même. Un éclairage bien choisi change tout, tenant compte de la structure et de la composition 

d’une maison, d’un appartement, d’un loft, d’une cabane ou d’un château, en essayant de rendre l’esprit scénographique que 

l’on ressent quand on y vit. La lumière a ce don unique de théâtraliser le décor. En matière d’éclairage, nombreuses sont les 

possibilités : directionnel, indirect, lumière diffuse… La température de couleur joue également un rôle essentiel. Générale-

ment on parle de lumière froide versus lumière chaude. L’idée est qu’elle soit la plus proche possible de la lumière du jour. 

Et on ne met pas la même puissance (lumineuse) au-dessus d’un plan de travail que dans un hall d’ entrée, cela dépend des 

usages. Bien éclairer son intérieur est donc tout aussi important que de l’aménager et le décorer. Cela participe à l’ambiance 

d’une pièce, permet de mettre en valeur certains éléments et garantit le confort dans les espaces dédiés, chambre, cuisine, 

salle de bains, bureau... Pour jouer avec la pénombre ou, au contraire, être ébloui. 

Whether natural or electric, light is a feature in its own right that must be perfectly mastered to magnify the architecture. There 

is a close relationship between the building itself  and the light that sculpts and penetrates it. Even when it is ar tificial, or maybe 

especially so, it must be the best version of  itself. In keeping with the structure and composition of  the building, whether a 

house, an apartment, a loft, a cabin or a castle, well-chosen lighting can change everything by bringing out its true character, 

what it means to live there. Light has a unique ability to dramatize the setting. When it comes to lighting, the possibilities are 

endless: from directional or indirect to diffused light... The colour temperature also plays an essential role. As a rule, we talk 

about cold light versus warm light, the idea being that it should be as close as possible to daylight. That being said, a work 

surface demands more brightness than an entrance hall, it all depends on the use. The right lighting is just as important as 

the right furnishings and decorations. It contributes to the atmosphere of  a room, allows certain details to be highlighted and 

makes it more comfortable to use designated spaces such as bedrooms, kitchens, bathrooms, offices, etc., depending on 

whether going for a subdued or dazzling effect.

FLOS, Vertical Light by Ronan & Erwan Bouroullec for La Bourse de Paris (Fondation Pinault) - flos.com 

Text: Raoul Buyle
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Villas Décoration, Ukkel, 230 x 300 mm, 224 p, Perigord Mat 115 g

I think people want to live 
comfortably and luxuriously. 
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The details 
make the 
book

Striking in its simplicity
You’d expect a publisher to pull out all the 
stops for a big name. But for the publication 
GAL, cultural centre De Garage opted 
instead for solidity and a no-frills aesthetic. 
Munken Pure 120g with a bulk of 1.13 for 
the inside and – from the same family – 
300g for the cover, printed in 4 colours.

PUR bound. Three spartan volumes, each 
highlighting a different aspect of AL GAL’s 
work, funnelling all the attention to the 
cartoons themselves. Why overcomplicate 
matters? The only luxury afforded here is 
the inclusion of a nice box to house the 
volumes (and keep collectors happy).

A thing of beauty
London-based designer Joe Hales designed this beautiful 
concertinaed booklet to accompany an exhibition by the artist Idris 
Khan. The book takes its title, The Seasons Turn, from the exhibition, 
and quite aptly, as the 40 accordion-folded pages in this booklet can 
be turned in all directions. Once unfolded, the parade of connected 
pages reflects the changing colour palette of the four seasons. 
The boards glued on front and back are covered with linen in two 
different colours and finished with a vignette. The result is a gem of a 
publication that will elicit enthusiasm from paper- and art-lovers alike.

59 GRAPHIUS



Exclusive
That is the least you can say about the Polestar I, a vehicle that’s electric in more ways than one. No wonder then that 
Diederik Serlet, our client for this book project, sought special papers. And not just any: he went to Fedrigoni, purveyors 
of exceptional papers par excellence. Arena rough extra white, Symbol life matt+ premium white, Sirio Color Gialloro and 
Imitline ER/55 Aida Nero – the height of luxury paper, all bound together in Nabuka soft-touch leather by Winter&Co. 
The result can only be described as chic. Just like the Polestar I itself. Another dazzling book to be proud of.

A pop of colour
Art publishers In Fine present the collected work of Gérard Schlosser in a very special 
edition. The painter’s work is explored in a total of twelve different books, each singer-bound, 
with rounded corners and printed on Munken Pure 150g. Elevating the collection to 
a piece that collectors will love, the books come in a presentation box clad with pink 
linen. A real eye-catcher that beckons you to discover its contents. We’re in love.
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Karakusevic Carson Architects: “I would say this is 
a book that everyone – students, professionals and 
laypersons – can enjoy. Accessibility was a big driver 
behind this project both in the richness and variety 
of images, the tone of voice, language used and its 
design. We set out from the start to create something 
that would demystify the design process and become 
a guide to the considerations and challenges of 
designing housing. I hope we have achieved that.” 

Public housing is on a journey. What started out as a utopian idea eventually became bogged down with social 
stigmas in the 20th century. But now it’s undergoing a revitalisation thanks to the likes of Karakusevic Carson 
Architects, whose new book Public Housing Works, published by Lund Humphries, attests to a positive vision of 
social housing that’s designed around its users – a vision of ‘dwellings, not units’. To find out more, we spoke to 
the architectural firm and Lund Humphries’ Commissioning Editor for Architecture and Design, Val Rose.

Public  
Housing  
Works 

the rise, fall and revival 
of public housing
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Val Rose: “Public Housing Works is 
not a standard practice monograph 
- while it does reveal the people and 
the approach of Karakusevic Carson 
Architects and chart its culture of 
housing design innovation, it also 
offers a concise and practical guide 
to the politics and processes driving 
the creation of new public housing 
now and speculates on where it may 
head in the next 15 years ahead. 

As such, it is not only intended for 
professionals and students in the fields 
of architecture, but also those involved 
in planning, housing, development, and 
politics, who are actively engaging in 
public housing. Community and housing 
activists will also find it valuable.”

What makes the topic of the 
book so relevant today?
VR: “Of course, there is currently a 
severe housing shortage in the UK 
and house prices are at a record 
high, making the private sector 
unaffordable to many. This makes 
public housing a key topical concern 
and many architects and designers are 
re-engaging with the public housing 
sector. Together with local authorities, 
housing associations, co-operatives 
and consortia of motivated residents, 
they are redefining what we 
understand by ‘social housing’. There is 
a boom in this sector and Karakusevic 
Carson are at the forefront of this, 
having been designing and building 
award-winning public housing 
projects across London and the 
UK since its foundation in 2005.”

KCA: “Indeed, the past two decades 
have seen a major shift in attitudes 
and types of practice. Councils 
are regaining their historic role 
as clients for some of the best 

architecture in the UK. This is a 
compelling story to explore.”

The book itself is built around a 
solid structure. Can you describe 
how it’s broken down? 
KCA: “Designing homes and 
communities can be complex 
and so this publication attempts 
to moderate this by dividing the 
content into six chapters. Each 
zooms into the layers of a place, from 
neighbourhood, through urban block, 
to street, building blocks, communal 
spaces and then the home.” 

VR: “The book’s scalar structure, 
progressing from large scale 
masterplan through to interior 
apartment details, is useful to 

practising architects and students 
alike: as they grapple with an issue 
at a particular design scale, they are 
able to compare how this practice 
has resolved this issue across a 
range of projects. Plans, sections 
and details of all the projects have 
been specially redrawn to the same 
scale for ease of comparison.”

In the late 20th century and early 21st 
century a stigma grew around living 
in public housing. Why is that? Are 
such negative perceptions likely 
to change? 
VR: “Housing reflects politics 
and society. From the Thatcher 
years on, there was a drive 
towards home ownership and a 
complete lack of investment in 

03 Diagram showing townscape, street hierarchy, routes and key open spaces

04 Views of estate in c.2010 and community-engagement events

05 Location plan showing extent of original post-war estate

06 View of new neighbourhood showing Phases 2 and 3
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06
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The vision of this book is positive 
and optimistic. But it’s hard to 
discuss public housing in the UK 
without thinking of the Grenfell 
Tower fire on June 14, 2017, which 
took the lives of 72 people. In what 
ways has this tragic incident 
affected public housing?
KCA: “Grenfell has had a huge impact 
on the housing sector, not necessarily 
in terms of architectural design, but 
in terms of process – construction, 
procurement, management and 
oversight – these have a huge impact 
on the final outcome of a building. 
The fire exposed the failures in the 
construction industry. Today there is 
a new movement towards reinstating 
adequate checks and controls, of 
considering the role of the resident 
and aspiring for quality and longevity 
over lower cost or contractor profit.” 

VR: “Given the huge demand for 
affordable housing, I don’t think that 
this tragedy has diminished the desire 
for people to live in public housing 
– it just needs to be well designed, 
using safe, sustainable materials 
and well maintained. Sadly, there are 
plenty of privately owned apartment 
blocks which have used the same 
problematic cladding and so it’s not 
simply a public housing issue.”

ways in which they can afford to 
build new public housing, often 
by building it alongside private 
housing, retail and other types 
of tenures, and encouraging 
community engagement.” 

KCA: “As Val says, the stigma around 
public housing in the UK has been 
decades in the making, arising 
from lots of contributing factors: 
from straightforward neglect of the 
physical environment to a lack of 
maintenance, inadequate funding, 
poor management and instances 
of poor or failed construction 
methods, but also through our 
politics, the media and preferences 
for home ownership. Great new 
public projects such as those 
illustrated in this book are part 
of shifting negative perceptions. 
That process is underway but 
will take many more years.”

public housing construction and 
maintenance. As such, public housing 
stock became depleted, in need of 
repair and in some cases, unhealthy, 
with broken lifts and heating systems, 
and abandoned public spaces.

With the housing crisis and rising 
house prices, there is once again 
a widespread demand for decent 
affordable housing, with ever 
lengthening waiting lists for public 
housing. Whilst still cash-strapped, 
this has encouraged local authorities 
to think creatively, coming up with 

01 Model view from south-west, scale 1:500

02 Ground-floor plan
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Our projects respond 
strongly to the preferences 

of people, and often the 
outside form takes its cue 

from the dwellings within.
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of the residents. In what ways 
does this philosophy inform 
the resulting designs?
KCA: “The studio is not one 
dominated by any hard or 
singular design motif or visual 
language. It believes in responsive 
architecture, maintaining 
standards and quality homes and 
places. This comes from strong site 
analysis and engagement processes 
with residents and clients. Our 
projects respond strongly to the 
preferences of people, and often 
the outside form takes its cue from 
the dwellings within, rather than the 
other way round. In this process, 
the studio’s work is truly led by 
homes and their lifetime of needs.” 

processes of the practice, but 
also the personality and energy 
of the studio. Architecture is a 
dynamic creative process and so 
we wanted to create something 
that reflected this. Having set 
this ambition, the challenge was 
in going through project archives 
and sourcing original material, 
sharing new ideas and finding a 
way to mediate variety on page in 
a way that keeps things compelling 
but legible for the reader.”

The philosophy of Karakusevic 
Carson Architects seems 
to be centred on the idea of 
‘dwellings not units’ – designing 
homes that reflect the needs 

The book is highly visual, with photographs, 
computer renderings, sketches, elevations, 
sections and diagrams. What are some of 
the challenges involved in producing a book 
that draws on so many different references 
and sources of visual information? 
VR: “Great care and preparation was 
put into the layout of the book right 
from the get-go, while the structure 
was still being formalised.” 

KCA: “Yes, graphic designer Alexander Boxill 
has done a brilliant job and worked closely 
with the team to achieve this. The diversity 
of visual material is about revealing the 

01 Axonometric sketch with the buildings of Phase 2 highlighted

02 Ground-floor plan of Phase 2 
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With the housing crisis 
and rising house prices, 

there is once again a 
widespread demand for 

decent affordable housing.
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It is also a tool for inspiration in a way 
that a search engine isn’t. You are 
more likely to pick up new ideas while 
browsing a book than specifically 
looking for something online. I don’t 
see the two as necessarily being in 
competition with each other either. 
They provide different services and 
appeal to different needs/interests.”

KCA: “The user is central to this 
book and, while extensive, it is 
a publication that avoids long, 
drawn-out tracts. Instead, each of 
the 72 entries are hatched as short 
stories. Alongside the constantly 
shifting visuals, I believe this is a 
great way of maintaining interest and 
pace for the reader. It also reflects 
the studio’s dynamic personality.”

What led Lund Humphries to 
work with Graphius for printing? 
How was the collaboration?
Head of Editorial and Production at 
Lund Humphries, Sarah Thorowgood: 
“Lund Humphries started out life 
(in the late 19th century) as a printer 
and made a name for itself in the 
post-war era as a publisher of art 
monographs and catalogues raisonnés 
that tried to do as much justice on 
a production and design level to the 
work of artists as it did in its texts. So, 
even though we started outsourcing 

Producing a book has some 
things in common with designing 
a house. You also have to take 
into account the needs of the 
user – or the reader in this case. 
In what ways are books changing 
in response to the digital era, 
when, if people want to learn 
about a topic, their first instinct is 
often to consult a search engine 
rather than visit the library?
VR: “Yes, accessing information 
on detailing, etc., is certainly 
much easier online and I believe 
architects and planners don’t 
need the same kind of technical 
library that they once required. 

However, there is still a need for and 
interest in more in-depth volumes 
such as this, which can provide 
a detailed and comprehensive 
analysis of a leading firm’s approach. 
Architects are very visual and 
tactile and I think there will always 
be desire to read and refer to 
architectural drawings in a useful 
and authoritative book, which is 
also a beautiful material object. 

London is a brick city. Look across  

its vast landscape or its streets and, 

despite an expanding library of  

21st-century material possibilities and 

options, it is still brick that dominates 

the view. The relationship between  

the city and its bricks and mortar 

is an intimate and continuous one, 

going back millennia. Born out of 

necessity, location and resources, and 

transformed through cultural values 

and innovation, it now endures in the 

contemporary psyche and in housing 

through familiarity, design codes and 

planning policy.

This epic relationship started with  

a disaster. After the Great Fire of 

London in 1666, new regulations 

stipulated that houses were to be 

rebuilt in less flammable material,  

and so began the rise of London Stock 

– the ubiquitous building unit hewn 

from the clay of the Thames Basin 

LONDON BRICK: 
THE FABRIC  
OF A CITY 

beneath the city.1 In the 18th century, 

the city’s booming property market 

began to consume this landscape. 

Everywhere in the urban periphery, clay 

was dug up, moulded, dried and fired, 

transforming open land into industrial 

brick fields, and then into endless rows 

of terraced housing for an emerging 

middle class.2  

Bricks are not unique to London. 

Amsterdam, Copenhagen and 

Hamburg are all cities with a strong 

brick tradition. But there is more to 

London’s relationship with brick than 

just locality. London stocks are not like 

the hard and sharp clinker bricks of 

Hamburg;3 they are like the city itself, 

brittle and porous. They are pock-

marked, chip easily and are stained 

and gritty. Yet their versatility, 

abundance and low cost mean that 

they continue to form the backbone  

of the city, as they have for centuries. 

01

1 London stock brick is a type of handmade brick that was used for 

the majority of building in London until the early 20th century. In 

places the clay beneath the city extends to 100 metres.

2 The industry was particularly widespread in Enfield and Edmonton. In 1861, 

there were 115 different brick makers in Edmonton. Alan Cox, Brickmaking:  

A History and Gazetteer, Bedford: Bedfordshire County Council, 1979. 

3 The German word Klinker derives from the high-pitch sound made when 

knocking two bricks together.
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Public Housing Works, 
Lund Humphries,  
London, 210 x 260 mm,  
272 p, Magno Matt 170 g

 Views of the studio model workshop with: 

01 Facade model of Kings Crescent, Hackney, scale 1:50

02  Facade model of Hoxton Press, Hackney, scale 1:50

03  Family dwelling section at Dujardin Mews, Enfield, scale 1:25
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Models are not just  
escapist; they are highly  
didactic and communicative, 
revealing structural logic, 
activity and programme.

03
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the printing side of things long ago, 
we have a history of demanding 
the highest quality in this area.

We’ve been working with Graphius 
on a number of high-end printing 
projects over the last four years 
or so and aside from the excellent 
printing quality and ability to colour 
match very accurately to our Epson 
proofs (which is essential for our 
art books list especially), I’ve found 
their advice – on everything from 
paper stock to the debossing of 
case materials – and their service 
to be invaluable. And, given the 
exacting demands of the production 
Public Housing Works, this was 
never more so the case than with 
this title and I really think they’ve 
done justice to Karakusevic Carson 
Architects’ beautiful book design.”
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“A yearly celebration of the finest 
contemporary art and antiques.”

If anything has put Belgium on the map historically, it has to be our artists. Throughout 
the centuries, our country has been a wellspring of exciting and fascinating artists, from 

the Flemish Primitives right up to the likes of Rinus Van de Velde, Kasper De Vos, Matthieu 
Ronsse and Delphine Boël. And where there are artists, there are art collectors and antique 

dealers skimming the market every day in search of historical gems and up-and-coming 
talent. And there’s no better way to publicly exhibit their collected works and garner 

attention for their galleries than participating in art and antiques fairs. Take BRAFA, for 
example: the Brussels Art Fair is one of the longest-running of its kind in the world. 

BRUSSELS  ART FAIR
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“The very first fair took place in 1956 in 
the Arlequin Hall of the Louiza Gallery”, 
explains Beatrix Bourdon, managing 
director of BRAFA. “The initiative came 
from Charles Van Hove (chair) and 
Mamy Wouters (vice chair) of Belgium’s 
Royal Chamber of Art Dealers. For 
the first antiques fair in Belgium, the 
founders took inspiration from their 
English and Dutch counterparts, 
Grosvenor House in London and the 
Prinsenhof in Delft, respectively. 
That Belgium was ripe for such an 
event was evidenced by the large 
number of visitors and participating 
antiques dealers, both of which would 
increase in year after year. Those 
first editions were a great success.”

Welcome to Belgium!
1995 was a pivotal year for 
BRAFA. It was the first time that 
the fair was open to antique dealers 
from outside of Belgium. Until 
then, only Belgian members of 
the Royal Chamber of Art Dealers 
were allowed to exhibit.
“In the eyes of the Belgian antique 
dealers, this was revolutionary. 
After a while, the Centre for Fine 
Arts proved to be too small and 
in 2004 the fair moved to the 
Tour & Taxis exhibition centre. 
This increase in scale made it 
possible to welcome a total of 
130 participants from Belgium and 

beyond. And the move has allowed 
the fair to grow into a fully-fledged 
international event in recent years.”

The name was changed to BRAFA 
in 2009. Quite a recent change ... 
“That’s right. But the name is 
much more fitting now. The name 
‘Belgium Antiques Fair’ or ‘Foire 
des Antiquaires de Belgique’ no 
longer reflected the how the fair had 
evolved. Hence the choice of BRAFA 
or Brussels Art Fair. In addition 
to becoming more international, 
the fair adopted a broader focus. 
You can now find works ranging 
from archaeological artefacts to 
modern and contemporary art.”

BRUSSELS  ART FAIR
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here. Every year, in preparation for 
the BRAFA, we seek out the best 
paper; we handle it ourselves to 
see what feels best. That’s always 
a challenge, because it’s not just 
about having an air of quality, 
it’s also about showing that we 
have a creative flair ourselves.”

visitors every year. Important to 
remember is that BRAFA is organised 
by the non-profit organisation 
Antiekbeurs van België. This means 
that 100% of all profits is invested in 
the fair itself. That’s a unique model.”

How important is print within 
BRAFA’s communication strategy? 
“Very important. We print 16,500 
copies of our catalogue each 
year. We also ensure our invitations 
are beautifully 
designed and 
printed on 
high-quality 
paper. We’re 
all fans of 
beautiful, soft 
paper 

Today, the fair enjoys great 
international renown.
“Yes! And its success grows with 
each passing year. In 2020, we 
clocked up no fewer than 68,000 
visitors, which is more than the year 
before, even though the fair was a 
day shorter. More than a third of the 
visitors came from abroad. A great 
morale boost, as we are working very 
hard to grow our international brand 
awareness. 64% of the galleries are 
non-Belgian and come to us from 
just about every corner of Europe.”

What are the long-term plans 
for BRAFA?
“The plan is to continue growing the 
fair in a positive way. I myself prefer 
to speak in terms of ‘evolution’ rather 
than ‘revolution’. We want to refine 
our offering at the fair by making it 
more comprehensive and yet also 
more specific. We also want to 
apply stricter selection criteria 
to the galleries and the works 
on display, so that we can 
guarantee the highest possible 
quality. We hope to continue 
attracting new visitors and 
closely following the trends 
in the evolving art sector. 
With our three pillars 
of quality, eclecticism 
and hospitality, we 
are attracting more 

You can now find works 
ranging from archaeological 

artefacts to modern and 
contemporary art.

Osborne Samuel Gallery - Lynn Chadwick, Cloaked Couple V, 1977, Bronze, H 51 x W 41 x D 44 cm
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Meanwhile, a pandemic has 
been raging for over a year and 
a half. And BRAFA didn’t escape 
its impact. The 2021 edition was 
postponed to 2022, but the same 
happened and the 2022 edition 
was postponed again. What 
was your approach to that?
“In 2021, BRAFA reinvented itself with 
the initiative ‘BRAFA in the Galleries’, 
an alternative edition based on an 
innovative concept that combined 
exhibitions in galleries with an 
online presentation of artworks and 
original videos. In such challenging 
times there’s nothing for it but to 
get creative! It was a bold move, 
as it involved 129 dealers spread 
across 14 countries and 38 cities. 
The result was a success; all the 
participants organised exhibitions 
either online or in their own galleries, 
depending on the corona situation in 
their respective countries. Visitors 
could view the exhibitions on the 
BRAFA website, where each exhibitor 
had their own page. We also cast a 
spotlight on nine particular artworks. 
And many participating galleries 
made their own short introductory 

Important to 
remember is that 

BRAFA is organised 
by the non-profit 

organisation 
Antiekbeurs van 

België. This means 
that 100% of all 

profits is invested in 
the fair itself. That’s 

a unique model.

films, as an invitation to come and 
discover their selection of art objects. 
All these videos could be found in 
the ‘Video Library’ on the BRAFA 
homepage (www.brafa.art) and were 
shared extensively on social media.”

And this year?
“This second postponement weighs 
heavily, both for the organisation 
and for our exhibitors and 

sponsors. We were in the starting 
blocks and were fully prepared to 
make it a top edition. However, 
the corona measures put a stop to 
this. We have no guarantees that 
there will be sufficient relaxation 
in January and therefore took the 
difficult decision to postpone. We are, 
of course, once again trying to find 
a good alternative to support our 
exhibitors in these difficult times.”

Gladstone Gallery - Anicka Yi, Wait, 2021, Cherry wood, teak oil, resin, acrylic paint, H 127 x W 101.6 x D 12.7 cm
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Graphius news
Graphius continues to invest
At Graphius we remain in full growth. Our future-oriented 
vision always puts quality and efficient production 
first. It will therefore come as no surprise to you that 
many investments are planned for installation in 2022.

• The printing capacity in Ghent will be expanded with 
the investment in a Heidelberg XL 106-8 colour press 
with lacquer tower. The site in Paris will also receive 
an additional Heidelberg XL 106 -8 colour press.

• Two fully automatic sewing lines, one of which will 
be installed in Ghent and one in Paris, increase the 
sewing capacity.

• In addition, robotisation will be further implemented. 
The new sewing lines will be equipped with an automatic 
robotic arm that stacks the sewn book blocks on pallets.

• The cutting departments in Ghent and Brussels will soon 
be reinforced with a fully automatic cutting line. This 
investment will improve productivity, quality and ergonomics.

In order to meet the increasing demand for high-quality foil 
stamping on hardcover books, a new foil stamping machine 
was installed in November. This machine allows us to stamp 
twice in the same pass. This results in a very nice coverage and 
ensures that finer text can also be applied to materials such 
as linen. In short, foil stamping of the highest quality level.
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More space,  
more possibilities
We had been looking forward to it for years and now we 
can finally announce that the expansion of our Ghent 
location is complete. After lengthy negotiations with the 
local authorities, we were able to start the construction 
of our new space last February. By September, we were 
ready to start using the additional 2,000 square metres. 
This proved a great success from the off: our internal 
logistics improved at a rapid pace and the possibilities 
for the further automation of our bookbinding facility 
are enormous. Manager Denis Geers, for one, is 
pleased with the result: “Graphius is continuously 
growing, so it’s essential that we have the physical 
space to further optimise production. This new 
building is exactly what we needed and adds value 
for both our employees and our customers.”

71 GRAPHIUS



Graphius Ghent  
gets a makeover
As soon as the expansion of our site in 
Ghent was completed, we were eager to 
start on the next project. Our aim, after 
all, was not only to provide more space, 
but also to increase our visibility. Which 
is why we decided to give Graphius Ghent 
a little makeover. You can now spot 
the site from afar thanks to the large, 
luminous logo on the tower surrounding 
our paper extraction facility. Below it is 
a new billboard that allows us to send 
different messages out into the world. 
With creativity still pulsing through our 
veins, we can’t wait to get to work on a 
host of different messages and designs.

In addition to improving our visibility, 
we have also optimised circulation on 
the site itself. Various plans and arrows 
now guide our visitors and suppliers to 
wherever they need to be. We’ve already 
had some very enthusiastic responses.

A very Belgian  
press conference
We already had the honour of printing 
the long-awaited biography of Belgian 
comedian, actor, singer and comic book 
author Urbanus. The cherry on top was 
hosting the press conference for the book. 
You may have already read on page 29 
how we prepared ourselves for the event 
and excitedly received all the journalists, 
camera crews and freelancers, not to 
mention Urbanus himself, of course. The 
press conference turned out to be a great 
success: all in attendance left with smiling 
faces that day. Needless to say, our own 
journalist also took the opportunity to 
have a chinwag with the man of the hour. 
And what a fascinating life he’s led!
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Heidelberg Benelux nv
info.bnl@heidelberg.com
www.heidelberg.com/bnl

THE COLORS 
OF SUCCESS

The new 2020 generation Speedmaster XL 106 is the most 
intelligent Speedmaster yet. Discover the innovative 
solution for commercial, label, and packaging Printing. 
Experience unprecedented performance thanks to 
intelligent assistants, seamless automation, and simplified 
production processes.

See for yourself.
heidelberg.com/XL106
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out of 10  
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a brand after receiving 
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letterboxes.*

60%   
of people check out 
a brand online after 
receiving a printed 
mailing.*

Print mailings  
to customers 
increase average 
online order value  
by more than 

12%**
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what you thought you 
knew about print and 
digital marketing.

Scan the QR code or visit  
sappipapers.com/lift-off   
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Sappi’s publication Lift Off will open 
your eyes to what print and digital  
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